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Foreword
It is 40 years since Ilpo Martikainen and Topi
Partanen accepted a unique challenge: to develop
an active monitoring loudspeaker for the Finnish
Broadcasting Company, Yleisradio (Yle). Since that
momentous choice, four decades of impeccable history
have unfolded, encompassing tremendous amounts of
work, tough choices, great successes and from time-totime also failures. The company they created, Genelec,
has become a source of great inspiration for audio
devotees around the world, as well as a provider of
countless industry-shaping innovations.
Over the years, Genelec has adapted to the many
changes that have taken place around it, both within
its operational environment and the society in which
it continues to thrive. But even as the company
has evolved, the values that sit at its heart – belief,
enthusiasm, honesty, respect and justice – have
formed a solid foundation upon which we can grow.

We believe that while the pace of technological
development is accelerating, prompting even greater
economical and societal uncertainties, it is more
important than ever to build a foundation based on
strong values, and to build trust and continuity. We
have spent four decades in pursuit of a singular goal
– to create products which reproduce the most truthful
possible sound, and which are extremely reliable,
lasting for generations before they are ultimately
recyclable. That goal has its roots in our values. It
is our way of respecting our users, the nature that
surrounds us and our society.
We have selected “Family” as the theme of
Genelec’s 40th anniversary. We believe that the
challenges now faced by our society and our planet
can only be resolved with our collective will, wisdom
and cooperation. The environmental impact of our way
of life, our aging population, the growth of urbanization,

youth unemployment, poverty, inequality, injustice
and discrimination are all serious threats to human
civilization that no one can resolve alone.
Furthermore, while advances in technology such
as data networking, artificial intelligence and machine
learning as well as automation, all bring enormous
possibilities, it will require understanding and
knowledge to ensure that they improve people’s lives
and drive cooperation and collaboration.
We believe a community that has a shared vision,
empathy and understanding as well as the honest
desire to accept social responsibility is best equipped
to deal with the complicated questions that our
society faces. Such a community could help us to
achieve goals that we may otherwise believe to be
overwhelming or impossible to reach. A community built
on a foundation of shared values helps us to create

mutual trust, so that we can also share our concerns
and limitations as human beings and receive support
and inspiration to push beyond those limits to become
stronger.
By selecting “Family” as the theme of our
anniversary, we also want to show our commitment to
social accountability, while reflecting our belief that our
unique world views mean we all approach the same
problem in our own unique ways. We believe that
we are all responsible for taking care of our human
civilization and our planet. It is our duty to make the
world a better place to live, not only for ourselves, our
customers, and partners but also for all life that inhabits
this world. Every contribution matters – small drops
make an ocean, and a diverse and tolerant community
with shared determination and values can, through its
own example, contribute to our society’s and planet’s
well-being for the generations to come.

				Siamäk Naghian

Music Mirror
The art of music is one of the highest expressions of
intelligence devised by human beings. Music has the
capacity to stimulate and bring us together, and may
even be used therapeutically, but its reproduction is
subject to enormous variation and distortion. The room,
the loudspeakers, their placement and source quality
all profoundly influence our experience as listeners.
Without a definition of how rooms and monitors
should interact, audio production would be left to selfreference, rendering perfectly good recordings from a
different era incompatible with the playback systems of
today.

over thousands of years, so reference sound should
not be blowing in the wind.

However, cave paintings show that human
physiology, our desire to produce music and our
wonder at the world around us have all barely changed

				Thomas Lund

Consequently, Genelec has invented a long list of
technologies to reduce the uncertainties of monitoring,
but our goal has always remained the same: To hold up
a mirror of sound, conforming to international standards
to which we contribute, that stands the test of time.
To preserve an artist’s intent, as well as a heritage for
future listeners to appreciate.

Memories
Even before Genelec was founded, my father
collected recordings and was facinated by sound. I
am sure that one of the reasons for the founding of
Genelec was his love for music and his wish to hear
the recording as the artist intended. When I was young,
I tried to find some rock music in my father’s rather
large LP collection. I was destined to be disappointed.
Instead I found many interesting classical composers
and recordings, and many times I discovered notes
on the quality of the recording, written in small,
precise hand writing. Interpretation meant a lot to
him; he searched for the perfect interpretation of
Schubert’s Death and the Maiden, and Glenn Gould’s
interpretations of Bach were played to us year after
year.

Music was always present in my childhood home,
both in everyday life and in moments of celebration.
When father was changing tyres, the car door was
open and music was playing loudly from the 1029s he
had installed into his Range Rover. He loved J.S. Bach
the most – this became clear to me when I studied
double bass at the Sibelius-Academy. It was difficult
for me to internalize the expression of romantic music,
but when it came to baroque phrasing, it was as natural
as breathing. I assume this is because I had heard so
much Bach, as well as the music of his contemporaries
that it had become absorbed into my heart and bones
by means of sheer exposure. Music was lifeblood for
my father. In his last weeks, when he was in significant
pain, he asked me to get his laptop. When he got it

he – literally in mortal fear – searched for Allegri’s
Miserere Mei. Sat together in a dimly lit room, we
listened to it and he said to me: “Sometimes when the
need for music is great, the quality of the sound is not
so important”.
My father was a musical being, in the deepest sense
of the phrase. He had a beautiful singing voice – in
the background of a choir he could easily follow the
harmonic structures of the music, and effortlessly sing
with them.
To be a musician you do not necessarily need to love
music. To be an engineer you do not necessarily need
to love technology. In my fathers life, his love for music
and love for technology and innovations united in an
unique way.

				Juho Martikanen

Memories
A mechanical pencil glides on the paper surface,
drawing precise lines on the grid. I watch the process,
fascinated, wondering what the outcome will be.
Line by line, a detailed shape appears. There is no
need to use the eraser, every line is thought out and
purposeful.
“How can you draw so well?” I ask my father.
“I took a class in technical drawing at the university
of technology,” he replies.
I suspect the answer might not be that simple, but I
don’t say anything.
That same process of drawing happens over and
over again, almost on a daily basis. A4 sized black
workbooks are filled with drawings and notes, at a pace

of roughly one workbook per year. Ideas take form,
and forms are discussed and refined. When there is no
workbook to hand, the drawing is done on any paper
that is available: a napkin, the back of an envelope,
anything will do.

Rover is parked outside a building in Varpaisjärvi, and
my father is talking to somebody on his mobile phone
about die cast aluminium. The idea, which has been
the subject of many a drawing in his workbook, is to
build a small loudspeaker out of die cast aluminium.

As I grow older, I talk more and more about the
ideas that my father has drawn. I ask questions, I want
to know why some things are the way they are. I offer
my own ideas. I learn a great deal about technology
and how things work. Although I don’t understand most
of the things he tells me about electronics, I still learn
how a rectifier works.

“Aluminium is a good material for an enclosure,
it’s so rigid that we can achieve a much larger
internal volume, and it is also a good heat sink. The
only downside is that the die cast moulds are very
expensive. That is a big risk for us.”

I’m almost 18 years old. I sit in a car with my father.
It is a white Range Rover. During my lifetime, my father
drove only Rovers, with the exception of a Mercedes
Benz van and later, a Toyota Hiace van. The Range

I have not learned to draw nearly as well as my
father. Then again, I didn’t take a class in technical
drawing, though I studied at the same university of
technology. Times have changed, and most people

The end result of this process is the 1029A.

have traded their pencils for computers and tablets.
Those tools obviously have their benefits, but they
lack the ability to fascinate that I experienced as a
child. Perhaps they possess a different kind of magic,
something that sparks the imagination of today’s
children.
The world is a fascinating place, and my father was
endlessly fascinated by it. Technology and building
the best loudspeakers was and is just one way of
pursuing that fascination. As long as we have the
same fascination, as long as we see the beauty in
nature around us, in physics and in mathematics, the
fascinating story of Genelec will continue.

			

Mikko Martikanen

Memories
A drowsy atmosphere fills the upstairs bedroom.
The evening has begun to darken and set in. I can
hear sounds from downstairs and soon the house is
filled with noise and activity. Once, twice, three times
– monitors are tested with white noise. Over the years
the sound of white noise will become as familiar and
safe to me as the classical music that is listened to in
the living room on other evenings.
At regular intervals an empty suitcase appears on
the living room floor. Before it is packed with white
dress shirts, socks, packs of Sisu and books, a black
cat has already made its bed in a snug corner. As many
times as father leaves, he returns. Special 300g Fazer
Blue chocolate bars, bought from aeroplanes, are given
to us kids, and the cat is once again free to make its
bed in the suitcase.
Active monitors, their elements and different parts
are familiar. Circuit boards look like small cities viewed

from the sky, and the soft middle section of the woofer
is just asking to be pushed in. Shelves at home are
one thing, but the scale of the factory is something
else. A speaker factory – what an exciting and inspiring
place to play! And there are cookies in the downstairs
cafeteria.
Over the years that I, the factory and the company
grow, my perspective changes. The fairy tale is actually
reality. The world that so fascinates the child –
the mysterious sounds, the vanishing suitcase that
brings father home again, the tantalising objects – is
actually a workplace for many. The best possible tools
are designed and manufactured to inspire those who
work far away, and fulfil their own dreams of perfect
sound.

				Maria Martikainen

Values
Genelec was founded in 1978, and since the
beginning it has concentrated on the design and
manufacture of active speakers. The principles of
active monitoring had already existed for years before
Genelec was founded, but in practice the technology
was unused. That soon changed – after one learned
to listen to Genelec speakers, the idea of trying an
alternative was unthinkable.
“We beat our heads against a wall for a long
time, trying convince people of the benefits of active
monitoring. Now it is the other way round: all studio
monitors are active. This is our achievement,” said the
founder and long-time Managing Director of Genelec,
Ilpo Martikainen.
Indeed, during company’s 25th anniversary it
became clear that the once completely unknown
Genelec had become the market leader of its segment,
and that the relatively unknown principle of active
monitoring had become the audio world’s most trusted
solution.
Many years ago, Genelec defined and documented
its core values: belief, enthusiasm, honesty, respect
and justice. You need to have belief in yourself, you
cannot loan it from the bank. You must do your work
with honesty, and you must treat those around you
fairly and with respect.

These values have guided the company since its
beginning, and with them the basic principles upon
which Genelec has always done business: excellent
products, outstanding customer service, operational
efficiency and quality of distribution.
Genelec is a high-technology company, but at the
heart of all that we have achieved are the people who
we have worked alongside, and the individuality that
each member of our family has contributed.
“Each individual has his or her own set of values and
the same is true for companies,” said Ilpo Martikainen.
“Genelec is based upon the values of respecting our
people and respecting nature.”
Martikainen grew up in a farming society, and from
the beginning his life was one of seasons, shaped by
the continuity of nature. You could not harvest unless
you had first sown the seeds – everything required
balance, and recycling was meaningful.
“Regardless of the great progress of technology
and all of our fine achievements, in the field of plant
breeding, for example, man is solely dependant on
nature and its diversity to provide our daily bread,”
Ilpo explained. “The natural cycles surround us every
day. Soil has to be cultivated, sown, fertilised, irrigated
weeded and finally we will get harvest. The same long-

term thinking is inseparable from the building of our
company.”
At Genelec, the customer has stood in the center
of our attention from the beginning. The founding of
the company and many of the products that have
followed were all in direct response to problems that
our customers brought to us, and the results of our
efforts to provide a solution. From the beginning, we
have been led by the desire to listen to our customers,
to understand their requirements, and to ensure that
every Genelec customer is fully trained and equipped
to benefit from our products. Throughout the years, our
sales have been guided by our ability to listen.
Ilpo Martikainen once said that he saw Genelec not
as an employer, but as a job broker – the company
simply directs customer orders to the employees who
fulfil them, and it is the customer who pays the salaries.
Genelec is a family-owned company, where profits
are produced as a consequence of doing business
in the most ethical and sustainable manner. The
company’s goal has never been to make as much
money as possible.
From the beginning, the company has also been
driven by an expansive worldview, with the entire
globe as a source of not only sales but inspiration.

The founders of Genelec believed that customers
from around the world cared not at all whether a
product hailed from Helsinki, of which they had
perhaps vaguely heard, or from Iisalmi, of which they
almost certainly had not. All that mattered was the
quality of the product itself. Over the years, the long
distance between Helsinki and Iisalmi has become a
source of strength for Genelec. Our location beside
beautiful Lake Porovesi, our long night-less nights in
the summer, and our days of snow and ice during the
winter, have all contributed to the spirit of the company,
whilst providing something of a wow factor for visitors.
Our forest surroundings have also afforded us a
peaceful setting in which we can work, far from the
bustle and noise of the city – in Iisalmi, we have space
to think.
“We believe that many of our customers and endusers value that they know where and under what
circumstances the products are being manufactured,
and what background values and principles help to
shape our products,” said Ilpo Martikainen.
This Special 40th Anniversary book is intended, in
part, to turn the spotlight onto the people, the values
and the ideas which have played so crucial a role in the
creation of Genelec and the monitors we build.

The factory in Iisalmi, 2015
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Fatal question

broadcasting facility in Pasila, Helsinki. In the spring of
1976, following a fateful lecture on acoustics, Juhani
Borenius, an acoustician for Yleisradio, asked young
Martikainen and Partanen whether they could design
and build a reliable active studio monitor of such high
quality that it could be used to evaluate the technical
and artistic standards of radio shows. If such a speaker
could be manufactured in Finland, he explained, then
there would be no need to order them from Germany.
As Finland was in a phase of rapid development,
Yleisradio was deeply interested in the possibility of
Finnish-made products.

In the 1970s, Finland underwent industrialisation
and entered a new modern era. Still recovering from
heavy years of war and reconstruction, the Finnish
people were eager for a higher standard of living. The
decade was also a time of urbanisation – many young
people from the countryside went to study in the cities
or moved to Sweden in search of work.
During this tumultuous time, an influential voice
emerged from the Technical University at Otaniemi,
Espoo – a powerful think-tank with connections into
the business world. Midway through the decade, it was
within this technical university that Ilpo Martikainen and
Topi Partanen, both with newly earned M.Sc degrees,
signed on to a postgraduate course in acoustics.

Of course the conversation was more than just
chance: Borenius knew that the close friends had
gathered a great deal of practical experience, while
Ilpo’s passion and talent for audio was well known.
“An active speaker? What is that, I asked?”,
remembered Ilpo Martikainen, casting his mind back to
the conversation. Topi Partanen recalls that his friend
required barely any response before he declared: “Of
course we can make it!”

Martikainen was already the Managing Director of
an engineering office named KLT-Electronics, based
in Helsinki. Partanen worked in the same company.
Both were passionate about the processing of electrical
signals into sound.

Borenius gave them a tour of the new facilities
at Yleisradio, and the old friends found themselves
introduced to the control rooms, mixers and tapebased recorders of the time. Inspired, Martikainen
quickly supplied an example of what he and Partanen
could make. It was enough to prompt the order of the
enclosure.
Just two weeks later, the first prototype was introduced
in a listening test at Yleisradio. There were flaws in the
monitor, but Martikainen already knew how to correct
them. To achieve the goal, the living room of the young

They were also old friends: Ilpo and Topi had gone
to school together in the Savo area, in Lapinlahti.
As teenagers their hobby had been the building of
amplifiers and speakers, built for their friends, all of
whom had bonded over a shared love of music. But
for Ilpo and Topi, the urge went deeper. Both were
entranced by the challenges of reproducing sound, and
the possibilities that followed.
At the same time, the Finnish Broadcasting Company,
Yleisradio (YLE), was constructing a new radio
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Martikainen family was swiftly transformed into a
workshop capable of delivering all that was required
– so much so, in fact, that Ilpo’s cousin’s daughter
described how uncle Ilpo lived in a factory. When the
Martikainens’ first born son arrived, he demonstrated
how alike he and his father were by grabbing a
soldering iron and putting it straight in his mouth (with
no damage done, thankfully, to either the soldering iron
or the baby).
Whenever a new prototype was deemed ready,
Martikainen went to Yleisradio for a listening test.
Reassured that he could meet the requirements of his
client by attuning himself to their needs, he made swift
progress. It was the beginning of an attitude that would
come to characterise Genelec – the firmly held belief
that acting in the best interests of a customer would
always win out over mass-produced competitors.
In the spring of 1977, Ilpo travelled to Budapest to
participate in listening tests with a number of Europe’s
largest broadcasters. A landmark trip in the young
engineer’s career, the experience provided invaluable
perspective.
Then, in the autumn of 1977, Jarmo Toivanen, the
university’s assistant professor of acoustics, suddenly
passed away. Professors Kauko Rahko and Leo Ojala
came to ask Ilpo whether he would take the post. “You
could qualify along with work,” they said. At the same
time, a job offer arrived from Germany. As a part of
his studies, Ilpo had undertaken specialist work in
acoustics, including the designs and documentation
of three differently sized monitors. The professors

believed that this work represented qualification enough.
But the opportunity represented a clash of interests – work
on the active monitor had been ongoing for more than a
year, and it was close to being manufactured. Taking a
leap of faith, Martikainen rejected the offer.
The result was the S30 – Genelec’s first speaker,
which was created in 1978, along with the company itself.
Having achieved so much so quickly, the old friends were
rewarded with the order from Yleisradio, and it was a big
order at that – 340 active speakers.
Later in life, the memory of the young men who responded
to Yleisradio’s challenge with such self confidence would
make both Ilpo Martikainen and Topi Partanen break out in
broad smiles. Yet those two pioneers achieved what many
may have considered impossible – the transformation of a
beloved teenage hobby into a company and ultimately a
life’s work. Neither young man considered the possibility
that Genelec might become what it is today. Similarly,
neither partner had a hint of the amount of work that lay
ahead of them.

Choices made and lessons learned
Because of the exciting development work in which Ilpo
Martikainen was immersed in 1977, he rejected a possible
future as a professor in Helsinki. But there was another
important reason for his choice: In 1974 he had agreed
with his wife Annikki that he would start a company and
that the family would move from Helsinki to the Savo area
of Finland. This decision was celebrated by taking a photo
with his wife and first born son. In 1976, he bought his
childhood home from his parents.
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But considerations of entrepreneurship and the
challenges of founding a company all merited serious
discussion and sober thought. Pertti Pietikäinen, with
whom Ilpo Martikainen shared much in common, offered
precisely that. Their families had been old friends in
Lapinlahti, and Pietikäinen was an electronics technician
who had worked in Helsinki for Nokia for four years. He
had taken a risk and become the Managing Director of his
father’s haulage business in 1972.
The two men shared not only a strong technical
background but the desire to found companies where they
had grown up as children. So serious was Ilpo that he took
some courses and read a lot of books on entrepreneurship.
“I spent a lot of time with Pertti, pondering different
business ideas and their viability,” he explained. “He
introduced and explained financial calculations and cost
control, which we truly needed right at the beginning.
The discussions and practical advice he gave to me were
indeed useful and needed.”
Pertti and Terttu Pietikäinen were frequent visitors to the
Martikainen home, and Pertti’s wife often wondered aloud
how the two men could share ideas for hours just silently
chatting. When Genelec was founded, Pietikäisen Kuljetus
Oy was an important shareholder – Pertti Pietikäinen
wished to support Ilpo’s company in every way possible,
and had a clear vision for its future.
“Your own head is more important than capital,” said
Pietikäinen. “The company had to be founded based on
your own talent, not on big money. In some companies,
huge capital is important, but not in Genelec.”

Ilpo Martikainen assembling monitors in Satamakatu in 1983

In the mid-1980s, Pietikäisen Kuljetus Oy sold its
shares to Ilpo Martikainen, who then became the main
shareholder. Giving up their share shortly before Genelec
became successful has never troubled Pertti Pietikäinen.
“My initial aim was to support Ilpo. We were the same kind
of people, we didn’t make much noise. But compared to
mine, Ilpo’s determination was greater,” Pietikäinen smiles.
At the beginning, there was no specific plan of
what the company would be beyond a broad idea to
target consumer markets. That soon changed as the
development work to match the needs of Yleisradio shifted
their focus to products for professionals. Nevertheless, one
part of the plan remained clear – a focus on international
customers.
“When I designed active monitors in our bedroom in
the evenings, I knew we had to aim for export, since there
was not enough of a market in Finland,” Ilpo Martikainen
recalled.

Sustainable from the beginning
The second clear choice was to ensure a long lifecycle
for the products, as well as the ability to easily maintain
them. These principles were put in place for the very first
customer, Yleisradio, who among other things required a
delivery guarantee of the products for its order. For that,
VTT, the State Research Centre, had to make a statement,
and as a result the S30 was submitted for a slew of tests
including endurance, humidity and extremes of temperature.
The monitor did well and the young manufacturer received a

5Topi Partanen at work | Amplifier lab in Satamakatu in 1979
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wealth of useful data, as well as the guarantee.
”The basic principles of our products were drawn from
the needs of Yleisradio: the speakers needed to be
reliable and uniform in quality. We had to document
them well so that we were able to show how the
product left the factory. We needed to supply spare
parts after 10 years from when the product had been
ramped down. These were the demands of a national
broadcasting company,” explained Ilpo Martikainen.
Risto Syrjä, the sound maintenance manager at
Yleisradio, was known as a demanding individual.
When he was asked to evaluate the S30, he replied:
“one cannot evaluate maintenance, since there is no
maintenance manual”. In response, Topi Partanen
wrote a manual in English and delivered it within a
couple of days.

Factory building site in winter 1985

“Syrjä gave a hard time to manufacturers but he did
it based on experience,” reflected Ilpo. “In a testing
situation he could reel back and say it was the cleaner
who bumped into the monitor. The product couldn’t
break. The customer taught us how things had to be
done and we wanted to listen. Genelec products were
built like tanks, to last. They needed to last even when
falling to the floor. This is simply our way of working,
and philosophy has its roots in the broadcasting world.”
He added: “We had to choose to take an international
approach and we had to deliver reliability of products
because we chose this business.”

more important. The more that we realise the impact
that a disposable culture has on our environment, the
more we must value products that last for a long time
and which can be easily be repaired.

oil to renewable fuels, while long-distance travel is
now avoided in favour of remote meetings whenever
possible. Recycling also remains a priority for the
company.

Indeed, environmental issues and the drive to
minimise waste have always been important concerns
for Genelec. The longevity of the products, their
reliability and the possibility of servicing them, all these
concerns have been at the heart of the company from
its first days. As the years have passed, developments
in technology have enabled significant improvements.

In the 2000s, these environmental issues were
defined as important to the viability of the company’s
strategy. For a modern company, sustainability in the
long-term is crucial in order to survive and prosper.

In the years since, principles such as maintenance
and long life-cycles have become important in a
different way, as environmental issues have become

Sustainability is also a core concern at an
operational level. For example, the fuel source for the
heating of the Genelec factory has been changed from

The frozen lake
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Siamäk Naghian and Ilpo Martikainen admire
the new district heating line from the biofuel plant
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Founding the company

“Finally, I decided it would be Genelec,” explained
Ilpo Martikainen. “I thought it was beautiful and it
was easy to pronounce both in Finnish and other
languages.”
Genelec is a combination of “genius” and
“electronics”. It felt right.

As successful as Martikainen had been in his
dealings with Yleisradio, there still had to be a
company to manufacture and deliver the order. Hence,
in the autumn of 1977, Ilpo started to enquire as to who
would be able to join the company, which would be
based in Savo. There were 10 founding partners and
the company was registered to trade in January 1978.

Choosing the location

In the same month, Genelec received its first order
which, somewhat conveniently for an export company,
came from abroad – Italy, to be precise, in the shape
of the national broadcaster RAI. The first order was
for 30 monitors. It was a sign of export successes to
come – while some in Finland at the time believed that
home-grown products were less credible than those
from elsewhere, in Italy they simply recognised great
technology. “In Italy they thought the S30 was a good
product, so they decided to buy it,” reasoned Ilpo.

The Martikainen family was facing a move from
Helsinki, a city that had become a home for them over
the course of 12 years. Ilpo was a M.Sc, a husband
and a father in his thirties – he had two children and
the third one was on her way. Not surprisingly, he felt
a tremendous responsibility for feeding his family.
The move and the creation of the business were both
great risks, mitigated by the fact that Ilpo already had
experience of being a Managing Director.

However, the order introduced a new question –
what would be the name of the company?
It was obvious that the name should fit into
international circles. Seeking inspiration, Martikainen
borrowed Latin and Greek dictionaries from his wife,
a theologian, in the hope that words from the very
beginning of modern language might spark an idea.
Suggestions were also passed around within the group,
including some that perhaps would not have worked
so well on an international level, such as Savel Oy
(Sävel meaning a note). ”Savel Oy was rejected after
we found out that saveloy was an English sausage,”
remembers Sami Muilu.

Genelec Oy was founded in Helsinki, but Ilpo’s love
for the land of his childhood, Savo, proved too strong to
resist. Still, it was not so simple as just moving home.
Ilpo’s childhood village, Lapinlahti, would have been
suitable had its telephone system been automated, but
an old manual exchange was still in use.
“We were certain that we had to export, and we
believed it would be inconvenient if one had to order
calls abroad from the phone centre and vice versa,”
Ilpo recalled. “What if the person working on the
exchange couldn’t speak English?”
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Iisalmi, a small town nearby, already had an
automated phone system. Genelec rented headquarters
there and began trading in April 1978. The first to move
to Iisalmi were Ilpo Martikainen, Sami Muilu and Olli
Ketola. Ritva Leinonen moved the following autumn and
Topi Partanen in January 1979. The original core team of
Genelec had assembled but they were yet to be joined by
a final key person, who arrived in the summer of 1980 –
Ari Varla, who was hired as an acoustical designer.
Sami Muilu, who also had entrepreneurial spirit, went
to meet the bank manager with Ilpo Martikainen at
Osuuspankki, in Iisalmi, to negotiate about financing
the start-up company. It was a complex situation:
Genelec wanted one third of the Yleisradio purchase
price in advance, and for that Yleisradio wanted a bank
guarantee. But the bank wanted a counter guarantee,
and neither Martikainen nor Muilu had anything to offer.
Ilpo was nervous – having come so close, might
this end the company before it had even begun? The
bank manager, Matti Kartimo, sat behind a grand desk
and peered down at them through his thick-lensed
spectacles. Martikainen and Muilu were huddled on a
low, deep couch.
”Kartimo asked us, ‘Well, will you manage this?’ I
replied yes, we would.” remembered Ilpo. “There was
no doubt at all that it would technically work. So we
got the counter guarantee. I am forever grateful to
Kartimo.”
It was an incredible start for the young company.
The order from Yleisradio ensured work for an entire
year, as well as enough time to figure out a plan for

what to do next. Ilpo set about contacting national
broadcasters from around the world. In R&D, Ilpo also
took care of acoustics, while Topi Partanen handled
electronics. Elsewhere in the company, Sami Muilu took
charge of production, while Olli Ketola was in charge
of sales and Ritva Leinonen watched the company’s
finances. The first employee within the production
department was Valma Multamaa.
”In the early years, we didn’t waste time on wondering
what to do and questioning decisions,” said Ilpo. “Our
main purpose was to make a product that would work.
We took a pencil, ruler and a drawing board - after that
we ordered components. Projects were fast and there
were many of them.”
Those early years may not have seen the level
of business that Genelec has since enjoyed, but the
company’s goals were already clear. The aim was to
design and manufacture products of impeccable quality,
and everyone at the company shared the same attitude.
Nevertheless, it was a financially challenging time.
Soon, Genelec received its first media attention,
courtesy of local newspapers. “Amplifier devices are
being exported from Iisalmi”, was the headline in
Iisalmen Sanomat on July 26th, 1978. Additionally,
Ecclesiastical Kotimaa published an interview that was
full of admiration for an electronics company founded
by young pietistic Christians. In the interview, Managing
Director Ilpo Martikainen described the responsibility that
weighed heavily upon his shoulders – four families were
trying to earn a living from the young company (Kotimaa
5th of Dec 1978).
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From a basement to the world

was almost overwhelming for the small team,
including multiple ring-binders which were stuffed
with requirements. Yet true to form and after a great
deal of research, Genelec duly submitted a quotation.
The result was that a delegate from ZDF, Rainer
Braunersreuther, announced he and his wife Cordula
were intending to visit the Iisalmi factory.

Genelec’s first office and production space was
located in the basement of an apartment block in
Satamakatu, near the market square of Iisalmi. Ilpo
Martikainen’s young family lived on the third floor of
the building. Every now and then, the other residents
offered gentle remarks about the stamping in the
corridors that could be heard in the middle of the night.
The sound was from the popular shoes of the 1970s:
Wooden clogs, as worn by Ilpo.

With tensions running high, preparations were
made. At that time Ilpo Martikainen drove a Morris Mini
but he rented a Saab 99 to make the right impression
when he picked up his VIP guests from the airport. “It
was so that the car was slightly more impressive,” he
later explained. Annikki Martikainen spoke German and
she arranged a program for Cordula Braunersreuhter,
including a visit to the home of a local Iisalmi artist, the
local church, some museums and a long walk beside
the lake. The evening was spent in a lakeside sauna.
The two couples became friends, later meeting again
in Germany. “I still remember these encounters with
warmth,” Annikki Martikainen says.

The new speaker company had approximately 300
square meters at its disposal and production took up
most of the space. There was also a listening room, an
office and a small room for the managing director. The
space was full to brimming. Someone found a cabin
table for coffee breaks.
“I welded the tables together for production - there
was still smoke in the air when an insurance negotiator
came to visit. He asked us: ‘Do you weld at the
premises?’ We denied it with a straight face,” smiles
Sami Muilu.

Once again defying the odds, the small company
from Finland won the order, gaining extremely valuable
access to the markets of the Federal Republic of
Germany – a remarkable achievement. Accordingly, in
1981 Genelec delivered active monitors to ZDF’s new
control rooms in Mainz.

The listening room was less than ideal with the
constant rattle and hum of water pipes. “It was
embarrassing when people from Yleisradio or ZDF
from Germany came to visit,” recalls Ritva Leinonen,
“especially when someone upstairs flushed the toilet.”

“Even if you have a good product, it won’t sell if
you hide it under a blanket – marketing is hard work,”
reasoned Ilpo in the March 14th, 1980 edition of
Iisalmen Sanomat. He added: “If you are interested
in this business and have knowledge of it from your

ZDF, Germany’s famous public-service television
broadcaster, contacted the company in 1980 with a
request for a quotation. The documentation alone
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studies and your life, then you wish to use that
knowledge. Founding a company is the most difficult
way to get a job, but someone has to do it.”

Adventures in contracting
Though Genelec is today known as a manufacturer,
in its early years the company also took on audio
installation and contracting jobs, representing
approximately half of the company’s turnover.
Monitoring systems were installed in a number of
high profile Finnish venues, including the National
Theatre, the City Theatres of Kuopio and Rovaniemi, a
number of churches across the country, and Tamperetalo. At the time, the work made Genelec the largest
professional sound contractor in Finland.
It was an era during which Finland exported a large
number of building projects to the Soviet Union, many
of which were run by a construction project manager
named Bertel Ekengren. Thanks to an introduction
by a customer, Ilpo Martikainen made Ekengren’s
acquaintance, and new business opportunities quickly
followed. Genelec provided sound reinforcement for
Soviet projects including the congress hall of the new
cardiology hospital of Moscow, the faculty of bioorganic chemistry in Moscow University, and The
Circus of the Tsar.
Sami Muilu was responsible for projects in the
Soviet Union. Part of the same community of engineers
who had begun their careers at KLT-Electronics, he
was a gifted physicist who had been inspired by sound

since childhood. He was less than 10 years old when
he built his first radio.
Muilu had moved to Iisalmi with his wife, supported
by nothing more than a student loan between them.
But like everyone who arrived in the new headquarters,
they believed in Genelec’s future and eagerly
committed to making it a reality. Yet having moved his
young family to Iisalmi, Muilu rapidly found himself
having to frequently travel further East. “The best
(or perhaps the worst!) year of my career was when
I visited Moscow more than 30 times,” he recalls. “I
happened to be there when the presidents Brezhnev,
Tshernenko and Andropov died and when Chernobyl
exploded. Although I heard about the last one from
Finland.”
The largest project that Muilu worked on was a
stereo factory in Kohtlajärvi, Estonia, for which Genelec
Oy delivered the production lines and designed the
products. The builder of the factory was StarckJohannTelko Oy, working in cooperation with Salora. Because
of the project, Sami Muilu spent almost an entire year
in Kohtlajärvi, installing the equipment, educating the
staff and making the system work. The profit from this
project provided the financial foundations upon which
the Genelec factory was built.
Whilst working in the Soviet Union, Muilu noticed
that he was being kept under surveillance. “Every
foreigner had his or her own follower,” he recalls. “A
maximum of just five foreigners were allowed to visit
Kohtlajärvi at any one time, as the local authorities
didn’t have the resources to follow more. I had nothing
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Yleisradio. They were among the first vehicles of their
kind to offer on-location multi-track recording and were
used for a number very demanding events such as Pori
Jazz, as well as broadcasting church services.

against it - it was safe that way. I had no intention of
making their work more difficult.”
There were many noteworthy moments. Following
the completion of the hall within the Moscow Cardiology
Hospital, Muilu was permitted to be present when the
beloved Russian artist, Alla Pugatshova, recorded her
album. It was very rare to have western technology
in the Soviet Union. But there was no room for failure
in such major projects, and the twin pressures of time
away from home and long journeys wore heavily on
the young man’s shoulders. Stress was a constant
companion, and eventually Sami Muilu, a husband and
father, wanted to return to work at home in Finland.
There was stress to be had in domestic projects as
well. Genelec delivered two location recording vans for

In the midst of all this activity, Genelec entered
a period of soul searching, as the founders tried
to decide what kind of company it should be – a
contractor or a manufacturer?
The deliberations led to a meeting, in 1988, named
Quo Vadis, Genelec? The decision was unanimous:
Genelec wanted to be identified as a speaker
manufacturer. It was a triumph of both reason and
emotion. Genelec’s final commercial installation project
was for the Royal Opera in Madrid. After all of his

Moving from Satamakatu in 1985. From left Aila Rantala,
Hannu Martiskin, Vadin Konrad, Ritva Mäkäräinen and Valma Multamaa

Ritva Leinonen Satamakatu
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hard work, Sami Muilu took the sound reinforcement
business for himself and founded a new company,
Deivox.

To the lakeside
Three years after its creation, Genelec had already
grown considerably, with numerous business interests
across a number of locations, and nine employees.
But as the company developed, so did the desire for
better facilities. In 1983, a potential new home became
available, beside lake Porovesi in Luuniemi. There had
been industry in the Luuniemi area for years, including
a brewery named Olvi, an important employer in
Iisalmi.

Installing a recording van, Sami Muilu and Heikki Juntunen (rear)

The beauty and peacefulness of the lakeside
location immediately captured the imagination of the
Genelec team. Far from the noise of the town, the
location offered the space to think with clarity, and the
surrounding forest seemed to resonate with Genelec’s
own spirit, described by Yleisradio as “the wistful sound
of deep forests”.
But when negotiations began for renting the land,
not everyone on the town council agreed with the
vision. It is quite common in Finland for lakeside
locations to become the subject of intense and
impassioned debate, and the Iisalmi site was no
different. Indeed, the same position had already come
under scrutiny some decades before when Olvi wished
to expand there.

Ari Varla and Ilpo Martikainen having a meeting in 1983
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month, the company broke ground on the site and in
April the cornerstone of the speaker factory was laid.
The topping-out celebration took place on July 4th
1985.

Many elected officials were against the speaker
factory, instead arguing that the area should be
renewed as a park for the local community. It was
supposed that an imposing brick building would ruin the
natural splendour, affecting the whole image of Iisalmi.
Equally, it was feared that the sauna – of course a
lakeside factory would have one – would become
become a home for wild parties.

It was a considerable step forward for Genelec. The
area of the new factory was 701 square meters, with a
floor space of 890 square meters. As a condition of the
tenancy, Genelec agreed that 15 new employees would
be taken on within the next five years. Once again
confounding expectations, by the end of 1985 Genelec
had 17 employees and its production had tripled.

The debate continued into 1983 and 1984, evolving
into a perfectly balanced arm wrestle in which neither
side could gain an advantage. Petitions were gathered
and newspaper opinion pieces were written, both
for and against the idea. In the meantime, Genelec
was making plans to move away. Lapinlahti, Ilpo’s
childhood home, had promised land to the company,
and its infrastructure had developed to the point that an
automated telephone exchange was in place.

Another concern was also put to rest: “The town
council’s fear of noisy parties in the sauna was without
substance,” said Ilpo, adding: “and at first glance, not
many people think the building is a factory.” In the
years since, the building has been expanded four
times, first in 1993, then in 1997, 2002 and in 2005.
Additional space has been given to the production
department, R&D and training.

As all of this was taking place, Matti Saastamoinen,
the Mayor of Iisalmi, found himself growing increasingly
concerned about the credibility of industrialisation
in his town. His worries led him to openly appeal to
the decision makers in the town council to accept
Genelec’s rental contract. A further town council
meeting took place in July 1984, and finally the
decision was made to allow Genelec onto the lakeside
location. But even with the decision made, debate
continued to swirl around the length of the lease –
would it be 30 years, a relatively short amount of time
for a manufacturing company, or a more realistic 50
years?
In January 1985 the town council voted to rent the lot
in Luuniemi to Genelec for 50 years. Later that same

Important exhibitions
From the beginning, the audio industry’s network
of global exhibitions was considered to be the door to
Genelec’s all-important international markets, but the
strategy introduced its own challenges. International
travel was clearly more time-consuming and expensive
for Genelec as compared to a company located nearer
to Helsinki airport – one first had to travel 450km from
Iisalmi to Helsinki, and take the same route back.
The nearest airport to Iisalmi, in Kuopio, became very
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familiar. Indeed, time spent travelling and waiting at
airports was the price the Genelec founders paid for
their love of their homeland. During the 1980s, Ilpo
Martikainen travelled on average for 167 days per year.
Sometimes the exhibition trips were challenging in
other ways.
In 1984, Ilpo Martikainen and Ari Varla rented a
van from Iisalmi and drove to Paris to attend the AES
Convention. Ari drove alone to Brussels, into which Ilpo
flew, but on the Brussels ring road the van broke down.
“This piece of crap broke down here!” Ari declared on
a phone call to Ilpo. The tow truck took the van to a
garage where a new van was rented, with all of the
contents transferred into the new vehicle. Alongside the
speakers was a wealth of marketing material including
boxes of G-shaped gingerbreads.
Finally, they reached Paris and were amazed at
how well they survived in the traffic of a metropolis.
When the exhibition ended, Ari and Ilpo began to tear
down the booth, but they soon tired. They decided to
make things easier by using the escalator – one stood
at the top of the escalator and put the boxes on to go
down to where the other was waiting. “The pile toppled
over and all the boxes crashed down and got broken,”
remembered Ilpo. “This method didn’t make our work
any easier or faster.”
Undeterred, they drove back to Brussels, and once
again transferred their load from the rented van to
their now repaired original. But they received very
strict orders from the garage: the new motor had to be
run-in by the book, with no revving of the engine, no
rapid acceleration, and a maximum speed of 50 km/h

for the first few hundred kilometres. So the pair slowly
rolled back to Finland, wondering all the way whether
anyone paid such meticulous attention to the advice
of motor mechanics from Brussels. At least when
they eventually arrived in Iisalmi and returned the van
to Putkola car dealership, they could say it was well
run-in.

It doesn’t play, it reproduces
Within the first few years of the company’s
existence, Genelec monitors had already gained
an enviable reputation, having won a number of
international tests and tenders. The Finnish business
community took careful note, realising with pride that
something significant had happened in Iisalmi.
“It was a rewarding moment when a new model was
ready and all the hard work done within R&D received
positive feedback from the customers,” recalls Topi
Partanen. “In R&D, one year is a rather short time –
a couple of years pass easily. In the beginning we
thought that we could make a new product in a month,
but before a customer can really rely on it, it takes a
year or two.”
Gaining access to the markets in Germany was
difficult – Germans believed that Finland was living in the
shadow of communism, and it was difficult for some
to admit that Finnish monitors were superior. In 1981,
a TV company from Germany ordered almost 100
speakers. “They needed to be convinced that we didn’t
have technical or commercial restrictions,” says Ritva
Leinonen.
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Perhaps not surprisingly, the 1022A was a huge
success.

Soon, Genelec placed an advertisement in Finland’s
biggest newspaper which read, “Genelec – it doesn’t
play, it reproduces. Genelec – Amazingly good
speakers.” (Helsingin Sanomat, March 22nd 1981)

While also adding an aesthetic flair, the rounded
corners of the 1022A were grounded in deep technical
research and proven to minimize the effects of
diffraction. The enclosure was also distinguished by its
fiberglass construction. The combination of the unique
shape and unusual material raised strong reactions,
ranging from adoration to outrage. For the first time,
the traditional paradigm of wooden construction and
square edges had received serious competition.

Within six years of the company’s founding,
Genelec speakers had become a Nordic standard.
“We are being copied around the world,” declared Ilpo
Martikainen in the summer of 1984 (Kauppalehti, June
6th 1984). Ilpo believed the situation was flattering and
he added that this way they knew precisely where other
speaker manufacturers were with their designs.

But it wasn’t just the 1022A – Genelec introduced an
entire family of active monitors in Hamburg, including
the biamplified 1019A, the 1024B and 1025A. Mike
McKenna, the mix engineer for the Rolling Stones, was
among those who praised the new range.

“People should do what they can do best. We can
make monitors,” he said in the newspaper Suamaton
Savolainen, in March 1981.

New gear

Meanwhile, the company continued to expand into
new markets. In 1986, Danish Radio committed to a
large order, while exports rolled into Japan for the first
time. Genelec monitors were becoming famous for their
extreme high quality with prices to match.

In many ways, 1985 was a turning point for Genelec.
It was the year in which the company’s new lakeside
premises were constructed, bringing all activities
under one roof, leading to a tripling of production
by December. Of almost equal significance was the
AES Convention of the same year, which was held in
Hamburg in March, with a landmark new product from
the Finnish manufacturer – the 1022A.

Following the exhibition in Hamburg, a new
phenomenon also appeared: sound engineers and
musicians began to order monitors for use in their own
homes. The price for a pair of monitors ranged between
6500-35000 FIM – in today’s euros, approximately
€ 2126 to € 11448, yet still the demand grew.

The Genelec booth was crowded throughout
the show and the 1022A received special attention
thanks to its unusual shape and how it aided sound
reproduction for a more neutral and precise result.

As 1988 began, the company embarked upon a year
of intense R&D. The activity followed a number of visits
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to recording studios in Britain alongside Genelec’s
distributor Nick Martin. The feedback from British
engineers had been that while the Genelec monitors
sounded excellent, the SPL was too low for British
tastes. In response, the decision was taken to design a
large format monitor that retained the unique qualities
for which Genelec was already famous. The result was
the 1035A, a monitor of such power and precision that
it opened both the UK and Japanese markets for the
first time. Within a short time, a third of all Genelec
turnover was from Japan.

In a loose gallows
In August 1990, Iraq attacked Kuwait and in the
ensuing political melee, Genelec’s international trade
ground to a halt. Whilst visiting European distributors,
Ilpo Martikainen walked through empty airports. As the
year turned from 1990 to 1991, Genelec had enough
orders for just four days’ worth of production. For the
rest of the time, the company undertook employee
training and was forced to introduce short weeks.
It was a deeply stressful time for Ilpo Martikainen,
who asked his wife if she thought Genelec would ever
receive new orders. “Of course you will,” she replied.
Then, suddenly, Italian radio, an old customer,
contacted Genelec – they needed speakers but
one model was too small and the other one was too
expensive. It was the month of March, and the Italians
explained that they had a listening test scheduled for

May 8th. The opportunity was too good to ignore, and
a fierce R&D effort began, working the Genelec team
both day and night.
At this time, Martikainen was also pushed to make
tough financial choices, taking a loan from Kera (a
development fund) of 500000 FIM. Even though
Genelec already owned its own premises and had
guaranteed value, the financiers demanded a personal
guarantee as well. “If you don’t believe in this, should
we?” they asked. In response, Ilpo Martikainen put his
home on the line.
The result of the enormously hard work was the
1031A. Topi Partanen, Ari Varla, Hannu Martiskin and
Ilpo Martikainen sent the first pair by air cargo on May
3rd and the breakthrough product was launched at
London’s Metropolis Studios in June.
What must have felt like a tremendous gamble at
the time proved wise indeed as the Italian order arrived
for 450 1031As. Genelec began to hire more people
and expand the factory, while at the same time Finland
slipped into deep recession.
The 1031A was a completely new product that
became highly influential. It was followed by many
1030-family members during the 1990s, and later on it
was named as one of the most important monitors ever
built. More than 20 years later, it was inducted into the
TECnology Hall of Fame in the United States, taking its
place amongst a short list of audio innovations which
have changed the music industry.
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“If we don’t know our customer’s business and
situation, our R&D work is hit-and-miss. A salesman
has to have the mentality of a curious and friendly
watchdog. There is no point in asking for more money
based on the fact that our country is large and sparsely
populated and that factories need to be heated and
roads driven. A product sells only if it is worth its price,”
stated Ilpo Martikainen as he received Vientiveturirecognition (Export Locomotive/Engine) in 1993.

than most other independent distribution companies,
except for one major difference – Genelec is all we do.
As a subsidiary, our business revolves around being
an extension of the strong brand values and efforts in
Finland to the US market we serve. This approach to
our daily activities is the way it’s been since day one in
January of 1996. Finland and Genelec is unique in the
world and as such should be represented uniquely as
well.”

He underlined that you need to have an
understanding of your customer and that you need
to be able to recognize the seed of the future in the
smallest of details. By the time a trend has arrived, you
are too late.

Through its 22 year path Genelec Inc. has grown
from two employees operating out of their house to a
total staff complement today of 10, including a Western
Area office located in the Los Angeles area. The facility
in Natick, MA has a large warehouse, a complete
service/repair area with an acoustic measuring
chamber, and a large 10,000 cubic foot dedicated
demo room capable of evaluating loudspeakers while
also serving as a training centre for both reps and
dealers.

“I was freed from my personal duties for the
company loans in 1995, when Kera sent me a letter
telling that the last instalment had been paid,” Ilpo
recalled. “Annikki and I had some coffee and ice-cream
to celebrate it.”

Genelec Inc. continues to focus its daily activities
on several key areas: product sales and availability,
marketing and technical support, and product
education for both professional customers as well as
the AV custom install and education markets.

The 1990s as a whole was a decade of innovation
and new frontiers. In the United States, Genelec Inc.
was founded at the dining table of Lisa Kaufmann and
Will Eggleston. The company has moved many times
since that humble beginning, but it has remained a
vital part of the wider Genelec family. The establishing
of the US subsidiary was a challenge for the Finnish
parent company, with a new customer base to meet
and serve.

As part of being a successful distributor, Genelec Inc.
must have inventory to support all types of purchase
order requests, be it a tweeter from a product made 15
or 20 years ago, mounting accessories, or large soffit
mounted main monitors. With such a strong 40 year
professional heritage to maintain, product knowledge is
paramount to service both before as well as after the sale.

Now, many years later, Will Eggleston recalls:
“Genelec Inc. might not be viewed much differently
5AES77 Hamburg 1985 | Valma Multamaa in production

5Yrjö Ruotsalainen working in Satamakatu in 1983 | Tres Hombres
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Significant distributors

“We value the importance of being sure end users
and dealers know which product from our wide offering
is best suited for its customers in consideration of both
the space where the products will be used and what
they will be used for,” says Eggleston.
”Lastly, product support is the follow-through after
the sale is made. With so many different types of
customers, each day brings different questions. Often,
time is critical when things become unpredictable.
The focus is to keep the presence of mind to consider
what the customer’s feelings will be once the phone
call or email exchange is over. With thousands of units
passing through the warehouse doors every year,
some days can be quite busy and entertaining.”

Genelec has always strived to build a network
of global distributors and the way in which partner
companies work was deeply familiar thanks to
Genelec’s own experience in contracting.
Distributors were trained not only to sell monitors
but also to service and maintain them. It would have
been possible to do sales directly with broadcasting
companies, but servicing products from Iisalmi would
have been impossible to handle.
“One of the biggest problems was to find proper
distributors for an unknown company,” Ilpo
remembered (Tulosuunta 1989).
During the company’s first years, distributors were
found in Sweden, Norway, the United Kingdom,

G Livelab, Helsinki

G Livelab, Helsinki
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China and Japan were visited for the first time in
1986. Suitable distributors were found and cooperation
with both countries began the same year. Japan
soon became the most important export destination
for Genelec. There was an exceptional warmth and
respect between the Japanese and Ilpo Martikainen.
Otaritec was Genelec’s Japanese distributor for 30
years.

Germany, Italy, France, the Netherlands, Belgium,
Japan and Hong Kong. By 1988, Genelec already
boasted distributors in an impressive 12 countries. By
1992 that number had swelled to 45 countries, and by
2017 over 80 countries. Nowadays, Genelec products
are used wherever there is television and radio
broadcasting, or wherever film and music production
takes place.
In 1980 the share of export was 20% but already by
1984 it had grown to 80%. By the beginning of the
1990s, export was as high as 95%, and it settled at
90% in the 2000s.
Markku Rönkkö, the former Managing Director from
the neighbouring brewery Olvi, joked that Genelec
exported 90% of everything and Olvi exported 10%, so
the total export rate of Luuniemi was 100%.

“A Finnish, slightly quiet person will manage fine in
Asia, where the people have patience and aren’t talking
all the time,” Ilpo said. (HiFi 8/1995).
Today, Genelec has subsidiaries in China and the
USA plus a joint business in Japan. With Chinese
sales having developed over the years, Genelec Oy

Story Restaurant, Helsinki
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founded a representative office in Beijing in 2002, and
in 2006 it was changed into a subsidiary named Beijing
Genelec Audio, BGA. The subsidiary is responsible
for marketing and customer service and there is more
space and flexibility to build and develop the dealer
network and raise brand awareness. The actual sales
happens via retailers. The most important customers in
China have included the national broadcaster, CCTV,
but private studios and home audio are also rapidly
expanding markets. The subsidiary has grown quickly,
thanks in no small part to the professionalism, passion
and dedication of our Chinese colleagues.

the development of existing ones. “This is something
that we listen to very carefully. Many of our products
have been designed based on a need described by a
distributor,” said Ilpo.
He added: “Active and competent distributors are as
important for Genelec as our own personnel. Finding
suitable distributors, training them and keeping the
relationship alive will pay back for both parties. The
best practices for working have become clearer over
the years, and this also applies to finding distributors.
We put a lot of our attention into the qualities of
a distributor. If our partners have the same basic
principles as Genelec Oy – a belief in enthusiasm,
honesty, justice and respect – then it is easy to build a
cooperation based on interaction and mutual respect.”

Good distributors offer many important advantages
to a company, from information about different market
segments, to ideas for new products and insights into

The crossroads of art and technology

to detail – the font, it was believed, had to achieve the
same clarity and focus as the speakers themselves.

In 1987, Genelec held its first distributor meeting
in Frankfurt. People were trained to service and sell
the speakers and they also got to know one another.
Team spirit was high and the meeting had a profound
meaning for the future of Genelec. Nick Martin, an
English distributor, praised the sound of the speakers
but asked: “Are these all made in the same factory?
Because they all look different.”
The question was asked at the right time and Ilpo
Martikainen begun to ponder it. For quite some time
there had been a desire to improve the company’s
visual marketing, but the resources to do so had not
been available in the early days, when even the font
used for the logo was poured over with great attention

But by the beginning of the 1990s, Genelec had
manufactured thousands of speakers, 90% of which
went to export markets. Distribution was taking place
all around the world and new personnel were hired on
a constant basis. Genelec’s reputation was second to
none, but the company’s marketing was based entirely
on personal interactions and active listening.
In 1993, Ilpo read an article in Kauppalehti about
the advertisement designs of Herbie Kastemaa, and
he found himself captivated by the artist’s style. It was
intelligent, impressive and fun. Martikainen invited
Kastemaa to Genelec and together they combed

Artworks by Herbie Kastemaa
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and business of Genelec grew mainly because of our
advertisements,” insisted Ilpo. “Herbie created a world
which spoke of a company that was self-confident and
had earned the right to be self-assured with technical
merit, in a positive, not snooty way. The aim was to
touch our customer’s emotions so that there was no
need to introduce deep technical detail. At its best, the
company image reflects the way in which we interact
with our customers as human beings. In this way we
reflect our own values.”

through the advertisements in audio magazines –
black boxes and technical language, power, frequency
response, kHz, dB, kW. “This is so boring…” said
Kastemaa.
The two men started to search for an alternative.
“Finally verbalising active monitoring was the key,
that is where it began,” Ilpo later recalled. “It felt great
when Herbie described how those two words are
used so that they will visualise the technical ability
and sensitivity of the products. I thought the idea was
brilliant: a cat monitoring two nightingales.”

The advertisements were met with positive
feedback, not least the belief that Genelec had to be
filled with interesting people since the company was
brave enough to advertise in such a heretical manner.
One engineer said that he thought Genelec had to
be a “damn good company” to present itself in such
a unique way. There was no need to ask whether the
speakers were good.

He continued: “Herbie had unique ways of
communicating. When he did the first advert with
cats, I didn’t once doubt whether we could do it, I just
thought that the idea was magnificent! I was able to
make the decision and so we ordered the adverts from
Kastemaa. Our Marketing Manager, Veikko Hyvönen,
dealt with timetables and meetings. Herbie Kastemaa
was an artist.

“Herbie succeeded in creating images that appeal to
the child in us. There is joy in inspiration and inspiration
creates dopamine, the brain’s satisfaction chemical,”
said Ilpo.

“After all the seriousness and the facts, there was a
wish for something lighter and more fun.”

The cooperation eventually came to an end in 2004,
when Herbie Kastemaa retired and closed his one-man
studio. “The people in Genelec were bright sparks,” he
later said. “It was great to work with them after things
got rolling.”

The cat advertisement received a great deal of
attention. Compared to other more traditional, technical
advertisements of the time, it was from another planet.
After the cat there came a long series featuring a
mouse which became so popular that customers
began to ask what it would do next. Yet the idea was
polarising, as engineers who valued technical details
complained that it was too playful.
“I claim that between 1993 and 2004, the reputation
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In the footsteps of success

organised method of working. By the early 1990s,
however, the process was still in its infancy. Around 20
people were working with the company, and meetings
took place either during coffee breaks or at someone’s
desk when required.

In the early 1990s, long discussions took place
regarding future products and the coming of digital
technology. It was considered whether to buy the digital
knowledge the company would need or whether it was
wiser to invest into Genelec’s own R&D. Ultimately, the
decision was made to concentrate on digital technology
and software in R&D.

“After negotiating with Ilpo, we came to the
conclusion that my target was an overall improvement
of things,” remembers Veikko Hyvönen, who started as
Marketing Manager in 1993.
The company’s way of thinking also evolved,
transitioning from focusing purely on an engineer’s
point of view to considering customers’ needs,
expectations and experiences. Genelec wanted to help
its customers by providing training and assistance in
matters such as calibration and installation.

“When we know what kind of a product the market
might need, we start to develop it,” said Topi Partanen
(Iisalmen Sanomat, August 8th 1985).
The company’s focus on exporting also weighed
heavily on the direction of R&D; Ilpo often explained
that in order to satisfy an international market, one
had to understand its culture and think like a customer
within that market.

”The engineers in one studio in South Africa became
very happy when they informed Iisalmi headquarters
about some problems and received a visitor from the
factory in their studio the next day,” remembered Ilpo.

Offering something of a recipe for international
success, Ilpo described five key points: 1. Know the
culture, people’s habits and their way of thinking. 2. Know
what you want. 3. Ask what the customer wants. 4. Do
what the customer asks you to do. 5. Remember that the
customer has the money. (Tulosuunta 6/1989)

“Good practices were developed and the
operation became more systematic,” added longterm Financial Director Ritva Leinonen. “We weren’t
solely led by inspiration. Veikko Hyvönen became the
Managing Director in 2006, and he made the general
administration of the company more structured, with
the creation of a management team and regular
distributor meetings.”

In 1989, Genelec was granted a provincial enterprise
award. Ilpo Martikainen defined it as a mood medicine –
85% of the sales went to export. The national enterprise
award was given to Genelec in 1990.
Success also meant the company had to pay careful
attention to its in-house operations. The early
pioneering spirit that had so characterised the company
in its earliest years had begun to evolve into a more

In the summer of 1990, Seija Katainen arrived to
help Ritva Leinonen in finances. She didn’t know much
about Genelec in the beginning, and she believes that
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Veikko Hyvönen, Genelec’s long-term Marketing
Manager became Managing Director at the beginning
of 2006. Known as a systematic and logical thinker,
Veikko concentrated on managing and developing
the company with passion until he pursued his other
dreams in 2011, as planned. Siamäk became the
Managing Director in autumn 2011, and he continues
to lead the company with a strong vision. Today,
Genelec’s R&D Director is Aki Mäkivirta, whose high
intelligence and knowledge of acoustics and monitors
remains a constant source of amazement to all who
know him. Ritva Leinonen retired in the summer of
2006 and Iiris Komulainen came to look after finances.
Our leading acoustician, Ari Varla, retired in 2008 and
passed away after a serious illness later that year. His
jersey still hangs from the ceiling in R&D. His closest
colleague for several years, physicist Jussi Väisänen
continues his work.

she wasn’t the only one in Iisalmi at that time. At first
she worked with the purchase ledger and later she
handled the orders that arrived by post or fax. Different
people handled the orders and shipping, but in during
the 2000s, the process changed. Now the same person
takes care of the entire process and she or he has all
the information, ensuring gaps can be avoided.
Human Resources is responsible for the internal
sharing of information and it is a big challenge, says
Katainen. Members of the team work around the
globe and there isn’t enough space in the building to
house the entire personnel, she says. The Swedish
office was founded in 2001, and the Danish office
in 2017. Genelec’s office in Helsinki was founded in
1993, but moved to an old wooden villa in the Arabia
district in 2013, with the idea that Genelec’s employees
in Helsinki should also be able to enjoy beautiful
surroundings.

Our Production Manager for a long time, Väinö
Iso-Markku, retired in the Autumn of 2012 and
Ms Piia-Riitta Bergman, who already had a long
career in electronics production, is now our Production
Manager. Minna Hukkanen is in charge of logistics
and IT, which are an essential part of the company’s
success. Seppo Aho has been in charge of quality
and service since 1997. Mikko Tuomi, who came to
lead the sales team in 2010, is now in charge of direct
sales, and Ole Jensen, who started at the beginning
of 2017, is International Sales Director. Howard Jones
started as Marketing Director in 2017. Genelec is to be
congratulated for finding such excellent people for each
position.

The circle of human life
In the beginning of the 2000s the original key
personnel began to step aside from the daily
management of Genelec, and this trend continued
in the 2010s. Topi Partanen retired in the Autumn of
2005, and was followed by Dr Siamäk Naghian, to
whom Persian poetry is a part of everyday life and who
regards technology as being close to social psychology,
problem solving and interaction. “When you are curious
enough about searching for the meaning of life, you
may end up in Savo,” he said (30.9.2007 Savon
Sanomat).
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isn’t a separate or glued-on part of Genelec, but
something that has grown from the founders and staff,
from those values that were maintained and nurtured,
those values by which it wanted to operate.

The founder and long-time Chairman of the Board,
Ilpo Martikainen, passed away after a long illness
in January 2017. His love and passion for Genelec
remained to the end. In his last message to the
company’s personnel he thanked his people and
wrote how by working together we can achieve better
results. The next generation, Juho, Mikko and Maria
Martikainen have been members of the board since
2002, and the second phase of the generational shift
took place in 2016. They continue their work for the
company in the board and at an operational level.

Changing markets demand reaction and evaluation
of identity. Which way do we want to take the
company? What issues form the core that we must
retain?
Marketing a product means also marketing images.
A company brand is strong when its base and identity
are strong. When staff are proud of their workplace,
working practices are consistent. Then outsiders form a
clear image of the company.

Human life is a process of continuing circulation,
within which we each of us have our time and are
ultimately followed by others whose own ideas and
experiences build upon our own efforts. Change is
a constant, and companies must also adapt to new
environments and new ways of working.

Excellence in design has been a crucial ingredient
of the Genelec R&D philosophyfor decades. As
early as 1985, Heikki Metsä-Ketelä was working on
the industrial design of the 1022B – the monitor’s
shape was created together with Ilpo Martikainen
in Vallila, Helsinki. At the beginning of the 2000s,
cooperation with Harri Koskinen began, leading to the
6040A. However, form, as the saying goes, follows
function. Acoustic details and performance come
first. What is visible on the outside as a designer’s
handiwork, continues inside as pure engineering work.
A recognisable design, born from the principles of
acoustics, is a strong part of the Genelec brand.

A brand growing on its values
The Genelec brand wasn’t built with big money, but
it developed from human experience, our products
and the company’s working practices. The way that we
work every day has a much stronger effect on opinions
than a short-lived campaign”, stated Ilpo Martikainen.
The development of Genelec as a brand is as much
about building from core values as actual deliberate
brand building. “Behind everything that we do is a
continuous consideration of reality: One’s view of the
world and its people guides one’s decision making”,
Ilpo Martikainen offered in a presentation. The brand

Important work and well-being
Ilpo Martikainen described leading Genelec and its
spirit: “Leadership is negotiating, subtle and respectful
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seeds. The company has been very privileged to have
had good and enthusiastic employees throughout the
years,” Martikainen wrote in 2013.
Creative, intellectual work and the creation of products
from designs can mean physical and sometimes
monotonous work for some.
“Precise work is hard for your upper body, when most
of the working time one sits or stands. A worker’s
back, neck and shoulders get stuck, wrists and elbows
also come under strain,” described Anne Tuovinen, a
production worker who also is a physiotherapist and
gives massages to Genelec staff.
When Tuovinen started at Genelec, she was trained for
the production line. The company also wished to use
her expertise to achieve a better standard of well-being

behaviour. It requires listening to people, observing
and understanding. In a safe environment people
have the courage to throw funny ideas into the air
that sometimes might have truth in them. Intuition and
creativity are very important aspects in marketing, R&D
and leadership.” (Hyvä Terveys 12/1999).
“It is not a minor thing to be proud of your work,
when you really have earned it. It gives meaning to
your whole work. Good employees in every function
– R&D, production, logistics, general administration,
marketing and sales – are a necessity to Genelec’s
success. Your ideas and vision can be excellent, but
if there are no people who are just as excellent who
can execute them, then they remain nothing more than

Daily workout break

A scenery from the smoke sauna
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for all staff members. She now gives daily workouts
during breaks, watches to ensure that staff members
adopt correct postures, gives first aid for possible
injuries and offers massages. There are two workout
sessions every day: 15 minutes in the morning and 7
minutes in the afternoon, both of which are considered
work time. In the summer, the workout is done on the
back lawn, next to the lake. Massages are given twice
a week; employees can reserve time with Tuovinen,
and the idea has proven extremely popular.
As the company grows and develops it is necessary to
check routines and improve efficiencies. The best way to
increase productivity is to analyse working methods and
eliminate wasted time by focusing on adding value for
customers, and ensuring the well-being of your people.

Much of this is related to company culture. Every
employee contributes to the atmosphere at the
workplace and strengthens the company identity with
his or her actions. The management’s time and interest
affects the working climate as much as the interaction
and attitude of employees towards one another and to
the management. Succeeding together brings much
deserved pride and a common bond.
One of Genelec’s strengths is the feeling of family
that remains strong within the company. There is
little hierarchy and only the required bureaucracy.
Team members know the names and the hobbies
of their co-workers – all of these things contribute
to make Genelec what it is. Another strength is the

The Genelec Artist Room in Helsinki

The Genelec House in Helsinki
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customer. Sometimes we might listen to them too
much but at the end of the day it might be one of our
strengths. Is this decision good for the customer? Is
this decision good for business? Is this decision good
for the environment? These questions are considered
everywhere in Genelec. The ownership, the fact it is a
family-owned company, is a very important element. At
Genelec the owners are present,” adds Janatuinen.

deep personal commitment of Genelec personnel. At
Genelec, long careers are the rule more often than the
exception. This ensures the transition of the company
culture and identity to new generations and is one of
the vital conditions for the longevity of any company.

The Genelec spirit

“Here a person is considered as a whole, not just
as part of a machine. That humanity was created by
Ilpo Martikainen. You could go to him and talk about
your work but also your personal things. He was highly
appreciated in the international audio business, you
could see it when we had visitors from abroad. But
he had many discussions also with me,” says Seija
Katainen from general administration.

”We are strongly interested in what we do. We also
appreciate the things we do. That creates professional
pride,” says long-time Finance Director and current
Chairman of the Board, Ritva Leinonen.
“Every person has an impact on the community and
its atmosphere. Certain communities gather people that
share the same interests, but we also have room for
differences,” says Managing Director Siamäk Naghian.

Aila Rantanan, a former employee from production,
described her work place in an interview: ”The best
thing here is independence. One trusts here, that the
employee does his or her best.” (Valpas 21st of August
1986).

“Once I was having a discussion with Ilpo and he
noted that when you think of yourself in the place of the
customer and make the product as if you were making
it for yourself, you end up with the best result,” recalls
Paula Ronkainen from production.

been told. If someone is bullying or being mean, it
is handled at once. The company has also insured
the employees. The insurance compensated my eye
surgery,” a grateful Maire Lappalainen explains.
She shares the opinion that the Genelec spirit was
created by Ilpo Martikainen. ”It coudn’t have been
easier to work with him. He only said something if there
was something worth saying, he never complained
about idle things.”
Maire Lappalainen also sees the factory’s location
as promoting well-being.
“When you are in a rush or something is irritating
you, and you look to the lake, it is medicine for your
heart. Sometimes you just have to look at the still lake
and its beauty in the summer mornings.”

Maire Lappalainen, who joined the Genelec team
in 1997, says she is enjoying her work too much. She
hasn’t retired although it would have been possible.
She takes care of the Genelec cafeteria.Genelec offers
coffee and tea twice a day. She also organises food
and coffee for meetings, training days and guests.

“The special thing in our operation is the authentic
and real cooperation between departments. It is based
on discussions, and it is built into our culture. Every day
life is easy and natural. Everything can be discussed.
It is great to be working in such a company, as one
team,” says Purchase Manager Kyösti Janatuinen.
“The customer is in the centre here. When we make
decisions, even small ones, we think about the

“One is free to work here, no one is breathing down
your neck. Even during hard times in life I have been
able to come to work. Cry if you need to cry, I have
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Iisalmi, a small town in the heart of Savo, was an
unknown place for Ritva, but it was easier to adapt
when her workplace was inspiring, a company she had
helped to create.
“The atmosphere at work was creative and joyful,
most of the time we had fun. I believe bar nights would
have been a bore compared to that!” she recalls. ”We
weren’t laughing all the time, but the atmosphere was
inspiring and exciting. There were challenges – the
clumsiness of beginners, and from time-to-time the
work was very hard. But my colleagues literally rushed
to work and we all got hooked. Sometimes the wives
suffered. Hillevi, Topi Partanen’s wife, sometimes came
to fetch him home from work.”

Ritva Leinonen

Financial manager Ritva Leinonen
As a young lady, Ritva Leinonen graduated as an
accountant and ended up working with engineers
through mutual friends. In 1975 she heard that an
engineering office named KLT-Elektroniikka was
looking for a person for finance management. So
began her cooperation with Ilpo Martikainen and Topi
Partanen.

“At the beginning we were living from hand to mouth
and struggling. We couldn’t pay salaries regularly. We
lived from one order to the next and finance was run
by bills of exchange. After the goods for export had
left and the invoice was written, we took the invoice
to the bank. They wrote a bill of exchange for export,
and Genelec got the money. When it was time for
us to pay it back, the customer normally had already
paid his invoice to our account. It was a good system,
especially if the customer paid on time,” she explains.

When Genelec was founded, Ritva Leinonen wanted
to be one of the founding members. Earlier she had
imagined she would have an ordinary career, but this
company became a calling. Leinonen worked as the
finance director for Genelec until 2006.

“Sometimes you feel that people choose a career
where they have to face their weaknesses. Ilpo didn’t
do small talk, he was a quiet man and to him the world
was given to conquer. Topi did small talk even less,
he liked to work alone at his desk and not answer silly
questions… And myself, I gave too much credit, I was a
poor debt collector,” Ritva considers.

viable. The EBIT wasn’t too good and in some years
even negative. In the 1980s there was a four day
working week for some time. Around 1992 the viability
and financial situation got better. Since then it has been
good.”

Acoustical designer Ari Varla

“But Ilpo was very warm and close to our distributors
and other important people. He created personal
relationships that lay somewhere between friendship
and business, but closer to friendship. As a Managing
Director he had an essential role in pricing, customer
relationships and marketing.”

During the second year of Genelec, in 1979, Ilpo
Martikainen got many letters from a fourth year student
from Tampere University. The writer was Ari Varla,
who had read about Genelec’s first monitors in the
magazines of the time. He also sent technical drawings
and called Ilpo to convince him of his talent and
enthusiasm.

“In the beginning, R&D took the major part of
turnover. The first 14 years of the business were barely

Later on Varla told Annikki Martikainen that he had
decided to write as many letters and make as many
phone calls as needed to be hired at Genelec. This
happened in the summer of 1980. Blessed with a great
sense of humour and a pioneering attitude, Ari was
an excellent fit with the team. Before he got his own
apartment he slept on the couch of the Martikainen
family.
Right from the start, the student made it clear that he
already knew a great deal.

Ritva Leinonen describes Topi Partanen as creative but
very calm, efficient and productive. Ilpo Martikainen was
the ethical leader of the company. “Ilpo defined Genelec’s
values: honesty, belief, enthusiasm – not money. You can
get money from the bank, but belief has to be inside you.
We must also make decisions that last for years, such that
are good for the company in the long run.”

“We felt at the beginning that this business had a
future. I made a deep commitment to the company. We
had strong faith in the future, and a good spirit among
us,” Ritva says.

“As time passed it became obvious that he was
right. When he came, he immediately told us how
to improve the S30,” recalled Ilpo, who at that time
was both Managing Director and acoustical designer.
Thanks to Varla’s observations some flaws in the S30
were corrected.
Ari Varla

56

57

A sense of friendly competition arose between
Martikainen and Varla. If Ilpo was working on a
problem, Ari would become excited and try to develop
his own, better solution. Sometimes they had serious
and intense discussions but at the end of the day it
meant a stronger working relationship and respect for
one another.

“I found an analogy for our work with Ari – I designed
the body of the product and Ari made the soul,” said
Topi Partanen.
Ilpo described the R&D process: “In R&D a solution
seen somewhere far away from our field can pop back
to your mind when you are working with challenges
in your own work. The solution can be found in an
unknown direction. It is like walking in a strange forest
using only your sense of direction.” (Hyvä terveys
12/1999)

Ari Varla graduated alongside work from Tampere
Technical University. He became one of the key people
of Genelec and he was involved in the design of many
models. All together there were over 60 monitor models
for professionals.

A great example of this was Ari Varla’s idea at a
kettle factory that a subwoofer could be like a pan
turned upside down! This was the beginning of 5040,
a product that won the Fennia Prize for its design, in
2009.

The design process for the 1022A, which proved
revolutionary within the monitor business, began in
1983. The idea was to remove diffraction by rounding
the corners of the monitor. The question was which
material was best? For the first time they used
Plasticine for prototypes. Ari Varla bought kilos of the
stuff.

system and the needed methods. This principle is still
an inseparable part of Genelec’s design philosophy.

Waveguide (DCW™) in the early 1980s. Nowadays,
they are used worldwide and the DCW™ is a crucial
part of modern monitors. Ari was also in the team
that designed Genelec’s low distortion Laminar Spiral
Enclosure (LSE™). He had many patents and he
published many articles on speaker design.

He had the skills to design all the electro-acoustical
parts of an active speaker, from filter and signal
processing to the power amplifier and from element
structures to enclosures. He was a handy man and
made complex prototypes from different materials by
himself.”
“Without Ari Varla’s life’s work, Genelec wouldn’t be
what it is,” said Ilpo Martikainen.

“He had unique solutions that were based on
acoustical principles. He was multi-talented and he
knew his way in designing elements and speaker
concepts as well as optimising production methods
and machines. His work was systematic, and his broad
experience and intuition in acoustical phenomena
inspired many young designers who were privileged to
work with him. Ari had a principle to improve the whole

Press and PR Director Lars-Olof Janflod
“The biggest challenge in writing this now, apart
from the emotional state I find myself in after Ilpo’s
passing, is where to start? Genelec has been such a
big part of my professional life and for such a long time.
The closer association started in the mid 1980s and
then deepened in 1992, when I was employed by Ilpo.
Let’s start from the beginning to make it simple.

“Innovations aren’t born mysteriously, they demand
lots of work. Innovations are based on the amount of
knowledge you have. Some nasty person has to say
“this won’t work”. He excludes the bad alternatives. It is
important work,” Varla said (Taloussanomat 2004).

Soon he decided to be creative and use fibre-glass.
He knew a man from Pörsänmäki who made a boat out
of fibre-glass. “He will make the enclosure for us,” Ari
said, and so it was. The speaker went into production
in 1985. “It was incredibly good. It sounded different
because of the waveguide. I don’t know if Ari realised it
was the waveguide, I didn’t at the time,” reflected Ilpo.

He also said: ”A speaker is always a compromise.
We aim for perfection, even though we never get it.”
Having come much closer to perfection than many
others, Ari Varla sadly passed away at the young age
of 52.

They received the best possible feedback at the
AES Convention in Paris, when American audio guru
Richard Heyser saw the 1022A and declared: “Finally,
someone has designed a speaker in the correct way!”

My first encounter with Genelec was some time
in the early 1980s when I heard from the newly
appointed Swedish distributor about a new brand they
had picked up from Finland! This was rare as at the
time professional audio products predominantly came
from either the US or UK. So whilst these established
products carried a certain hip factor, coming out of
Finland equalled hip factor 0! Only a little later, it
could have been in 1982, some of these Swedish pro
audio distributors organised a small exhibition in the

In his memorial, Genelec wrote:
“Ari Varla was without a doubt one of the best and
acknowledged experts in his field. Ari began his
ground-breaking work with Genelec’s Directivity Control
Lars-Olof Janflod
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Star Hotel in Älvsjö, and in a hotel room there I got to
audition Genelec for the first time. I also met with a
then very young Ari Varla, who had been sent out from
Iisalmi to represent the company and the few products
that existed at the time. Basically it was the 1019A,
the S30 and the 1024A, the three models covering the
Nordic Broadcast recommendation N-12 as A, B and C
type of monitors.

This was also when I met Ilpo for the first time. He
came into our office together with a new recruit by the
name of Jukka Rissanen. The meeting was to discuss
business opportunities in Sweden for the coming
year, which was 1986, I believe. At this time the main
business was to come from broadcast, which consisted
of Swedish Radio (SR) and Swedish TV (SvT), as there
were no private alternatives allowed. Thus we knew
pretty well what kind of business we could expect from
them.

After auditioning the monitors, talking to Ari and
learning more about the company and its philosophies,
the hip factor grew a bit and as part of a coming project
I was involved in I got to buy a pair of 1019A, which
everyone at the time thought was incredibly expensive
for a small speaker. The norm at the time was passive
monitors and few understood how to make a proper
comparison between buying a speaker with built-in and
optimised electronic crossovers and amplifiers vs the
opposite, a passive speaker with a separate amplifier.
But if you would like to make an apple-by-apple
comparison you should add another amp channel plus
an electronic crossover!

But on the other side of the coin, music recording
studios were harder to forecast. This was for several
reasons. First, the brand was unknown and thus it fell
on me to go around to studios, first and foremost in
Stockholm but also elsewhere in Sweden. As I said
earlier, passive monitors were dominant format in
recording studios at the time so it was a challenge to
convince engineers and producers to even take the
time to listen.
I remember one incident clearly, with a very well known
Swedish engineer, now retired, in a very well known
Swedish recording studio, now closed. When I walked
into the control room the engineer in question was
behind the mixing console, fixing some cables, and he
shouted at me from behind: ”What do you want?”
I said ”I want to demonstrate a pair of new near-field
monitors for you, called Genelec!’”

Jumping a few years ahead to the mid-1980s, I
found myself employed by the distribution company
that I bought the 1019As from, and all of a sudden
I was a sales engineer responsible for the sales of
Genelec, among many other brands, in Sweden. I
was not from the broadcast or studio business in my
previous career, but the live theatre business doing
sound effects and mixing sound in musicals etc. It was
a challenge to jump into this field after 20 years in the
theatre world.

”Where are they from?” he shouted back, ”US or UK?”
”No,” I said, ”from Finland”.
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The 1030 family of products were the talk of the
town after prestigious installs of 1035s in many major
studios in the UK and Japan as well as the US. The
1031, which was the product that was really about to
change our lives, had started to make its triumphant
way around the world. It was followed by the 1030 in
1994 and the 1029 in 1996. We were doing well and
it seemed that everything we did succeeded. During
these years in the 1990s, Ilpo was a close collaborator
and we had an understanding between us which did
not require many words to be used. As there were only
three years between us he became like the older and
wiser brother that I never had. He also very quickly
invited me to meet his family and his children, who
at the time were very young – Juho in his late teens
and Mikko and Maria in their mid teens. Maria always
answered the phone at my evening calls, happy to get
to chat a bit in English before getting her Dad. We did
travel a lot together and we did exhibitions together all
over the world. During these trips we had time to talk
and as Ilpo was a University on two legs I used the
opportunity to learn from the master. Acoustics had
been an interest for me long before I joined Genelec
but I had learned from text-books, not school, so here
all of a sudden was my big opportunity to have some
private tuition. There were many explanatory sketches
done in his black Työkirja that always followed him. It
was a system that I also very soon adopted.

“Finland!“ he shouted back, ”what on Earth do they
know about loudspeakers?”
”Well”, I said, ”let me set them up so you can listen!”
I did so and he was impressed. This exchange did
not lead to a sale at the time, but a few years later the
same man at the same studio bought a pair of 1025s
as main monitors, which prior to this also had been
bought by Polar Studios, which at the time was the
famous ABBA studio, which by the way also had a pair
of 1024s in their B room and a pair of S30s in their
mastering room.
It was by doing demos this way that we could
reach the market, but it was very time consuming and
required a lot of telephone calls and travelling. It was
also before there were cell-phones available in the
way they are today. During these years in Sweden my
contacts with the company were, if not on a daily basis,
then certainly very frequent and we had Ari coming
over on numerous occasions to visit customers with me
and to do calibrations.
Now lets jump to the autumn of 1992, when I found
myself in the Hotel Koljonvirta in Iisalmi on a Monday.
I had just spent the day with Ilpo and we had been
talking about my first tasks as an employee in sales.
At the time, Laila Jantunen was still with the company,
with a base in Brussels and a role as the European
sales manager. My task was to find distributors where
we did not have any so the world became my work
arena.

As the years went by and we experienced continued
success, the company grew substantially. We were 20
people altogether in 1992, and now we are probably
closer to 150 with wholly owned subsidiaries in the
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US and in China. It has become a very different
company to run and Ilpo wisely left the day-to-day
running of the business first to Veikko Hyvönen and
after that to our current CEO, Siamäk Naghian. That
decision freed him to do what he liked most, which
was to work with the R&D engineers developing new
products and discussing ideas. In a way, it was also a
way of transferring his vast knowledge on to the next
generation.
Pekka Nissinen

To summarise the years with Ilpo and with Genelec
is no easy task and due to the passing of years it can
be very complex but I would like to focus on one thing:
Genelec is and has always been a very engineerfocused company but with an ambition to be market
driven. Listen to the market and make the products that
the market wants! This has not been Genelec’s path –
we have been like Don Quixote fighting the windmills!
Instead we have created products that we believed the
market needed, with features that would be a benefit
to the engineer in his work. Had we listened to the
market, as so many people have told us we must, then
we would have done as so many others did and taken
our designs to manufacturers in China to see who
could make it the cheapest, so we could compete on
price in the so-called MI market. Our road has been
different and it has been built on innovation. It is a more
difficult road but it is definitely a more long-lasting road
where we can now continue to build on the uniqueness
that Ilpo spearheaded.

Senior designer Pekka Nissinen
Throughout its existence, Genelec has offered work
for many who haven’t had a suitable education or work
experience. The company has trained them and gained
many committed employees.
Pekka Nissinen is one of the key long-term people
at Genelec. He came to the delivery team to stand in
when his friend was on sick leave in December 1986.
His talents and initiative were soon noticed. The young
man had studied in commercial school and had worked
with his hands all his life – he tuned racing cars, built
car stereos and worked at construction sites. Once,
Ilpo Martikainen was sitting in his car and commented:
“You can drive a car, that’s for sure!”
At Genelec, Pekka was soon placed in charge of
the real estate and maintenance of the factory. He was
also given a demanding task: servicing the historical
Genelec monitor, the S30 with the serial number 1. It is
still in the company museum.

He was a wise man, Ilpo, and I thank him so much
for inviting me to join him on this trip. It has been
amazing and I am very blessed.”
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“When I came to Genelec I knew very little about
manufacturing monitors or technical matters. I had a
new and strange world ahead of me. I had to study a
lot – what is a monitor? My knowledge started to grow
and when my own attitude, activity and interest got
noticed, they gave me a chance,” Pekka says.

“When we began to plan the manufacturing of the
8000 series, Ilpo gave me the job of making some of
the monitors in their natural size, out of urethane – an
insulation material. Later on, I made samples of all the
sizes for our sales people. The builders of Savo were
hard at work,” Pekka Nissinen laughs.

Pekka was hired for production, manufacturing the
tweeter and the midrange unit that had been designed
at Genelec. He also assembled the monitors and went
through all the phases in the production process. After
some time, he moved to R&D, developing tests for
the maintenance, mechanics and endurance of the
monitors.

On numerous occasions, Ilpo came to Pekka with a
sketch on some paper, and asked “can you make this?”
More often than not, the answer was yes. Among the
prototypes that Pekka worked on were the first die-cast
aluminium enclosures for the 1029A and 6040A, and
the partly wooden enclosures for the 1030A, 1031A
and 1032A.

“The customer’s needs are the focus of R&D. We
have to understand what the customer wants and then
work out how we can design a monitor based on those
requirements. We have to bravely start the work, even
with the risk that it will never be a completed product
because either the criteria isn’t met or we see that it
is too difficult or too expensive to manufacture. When
the new model has been tested enough and proved to
be good, the transfer to production begins. There have
also been many projects from the shelves of history
that have bounced back later.”

“When the final product is ready,” he says, “the joy
of success is great!”

Pekka’s main work has been building the prototypes
of new products. He has made many versions of,
for example, the shape or mechanics or colour of a
new product. He was involved in every phase of the
development of the highly successful and much praised
8000 series.

“Taking responsibility of your own field is important,”
says Pekka. “You have to do your work the best way
you can and understand its affect on the whole.”

Pekka sees himself as a jack of all trades who
comes to the site if there is a problem. Genelec has a
fair and open working environment, where employees
can get the information they need within pleasant
working conditions; the principle that work should
be enjoyed and that people should be respected are
priorities. The targets are high and new challenges
occur frequently, but that’s the best part.

Pekka has a funny memory from the late 1980s.
Genelec was already in Luuniemi, but there were only
12 people working in production at that time. There

63

Not everyone can be an engineer. It is good that
someone is a smith,” said Ilpo.

was a big order from Danish radio that involved 250
pieces of 1022A, and a radio technician from Danish
radio came to do the final inspection. He was an
elderly gentleman, who seemed to Pekka to be very
technology oriented, scrupulous and serious. He
went through the monitors one by one, knocking and
listening to them. It was a very slow process which
lasted for days, and the atmosphere gradually became
oppressive.

There was a period during the Spring of 1991 when
Ilpo drove to meet Eino Paulus first thing in the morning
then came back after his working day was done. It was
the time of the intense effort that went into designing
and manufacturing a new monitor in just two months.
An old customer, RAI from Italy, had requested a
product with more performance but same price as the
existing models. Eino Paulus manufactured the midrange driver.

Genelec’s engineers needed a smith who was
skillful, open-minded and able to understand technical
drawings well enough to make their visions a reality.
Eino Paulus was the ideal fit.

Smith Eino Paulus

“I started to speak with my colleagues about how
we could make him a little happier,” he recalls. “We
felt we would never get the job done if he was in such
a bad mood. Well, it was summer and the days were
hot. In the afternoon we decided to take him to the
cafeteria located near to the beach. It was a happy
place, and the end result was that our guest didn’t want
to leave the cafeteria! After that the work was done in a
more joyful manner. The big order was inspected and
delivered, and it was truly important for the company.”

Smith Eino Paulus
One phase of Genelec’s R&D work was partly done
in the small village of Pajujärvi, Lapinlahti. There, Eino
Paulus forged, made casts and undertook all manner
of Genelec related work in his own backyard smithy.
His life’s work was based on self-taught but precisely
honed skills, and other companies including Ponsse
also relied on him.

Still, the remainder of the visit was not without its
challenges. “After the inspection it took until late at
night, almost the early morning, to pack the monitors.
At one point the urethane machine that was used for
making the packing material exploded and some of the
people got covered in urethane foam. There was a lot
of laughing, but the work was finished in time.”

When the shaft of his wood chip heating system
broke down, Ilpo Martikainen needed a smith, and he
met Eino Paulus. Soon, he began to wonder whether
the smith who spoke with a strong Savo dialect might
also be able to help Genelec. Eino was certainly
interested in the technical challenge, while music was
also a passion – his dearest hobby was playing violin
and mandolin with his fiddler friends.
“Eino Paulus had talent and wit for any education.
For Genelec it was very valuable that he was a smith.
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“I worked with iron, plastic and everything in
between. But I have tried out new ideas many, many
times. It has been a must,” he explains.

When the deadline arrived, the 1031A was ready
and it became a huge success. The performance
was unmatched for a monitor of its size. When it was
launched for the first time in the USA, people searched
for the hidden subwoofer which, of course, was not
there.

In 1988, Genelec was working on the large 1035A.
Until that time the mid-range driver had been ordered
from England, but now a decision had to be made as
to whether Genelec should manufacture its own midrange section with high power and low distortion.
To make the idea a reality, the company needed a
frame that was constructed out of aluminium. Rising
to the challenge, Eino Paulus taught himself to cast
aluminium and built a heating furnace into his smithy.
“We made everything out of the aluminium scrap that
Ilpo found,” says Eino. Together, they manufactured
over 100 frames for the mid-range drivers.

Eino Paulus remembers his work with Genelec
with warmth. “Ari Varla had an incredible imagination
and I had some difficulties in understanding him. Topi
Partanen gave very clear instructions. But Ilpo and I
said many times that our efforts should be observed far
from the sky,” he smiles.

At the beginning of their acquaintance, the
Managing Director of Genelec came to the smithy
carrying ear muffs and said: “We use these.” Ilpo then
explained how the human ear functions. Eino Paulus
is convinced that this lesson is the reason why his
hearing is still good despite ageing.
The smith also created many kinds of moulds for
different parts. “When we began to see what needed to
be done, Eino made a mould,” said Ilpo.
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a new product, KM-Valu has the mould created by a
subcontractor. When the mould is ready, they make the
cast. A wide range of speaker enclosures are currently
in production.
“This customer is the ultimate reference. When we
can make Genelec products, we can make anything,”
Matilainen calmly declares.
“There are always flaws in the end result of a die
cast. But Genelec turns down the enclosure if it has
even the smallest pit, the size of the sharp end of a
needle. So the quality control is a continuous, neverending process.”

Juha Matilainen

Juha Matilainen, Foundry Entrepreneur
One of the many subcontractors of Genelec is KMValu from Säynätsalo. They make pressure die cast
aluminium products. The entrepreneur Juha Matilainen
thinks it is in every aspect a very interesting material to
work with. The applications of aluminium are endless,
it is easy to shape, it is light and firm, its appearance is
good and it is completely recyclable.

“For me, quality is a state of mind,” Ronkainen
says. “It could be described like this: do your work with
pleasure and with interest. Understand and respect
your own actions. Without those qualities I don’t think it
is possible for a person to work in the same company
and job for years or decades. He or she cannot commit
and find motivation for the constant development.
Appreciation by the employer and manager and
equality and justice towards employees increase the
motivation to maintain the different aspects of quality.”

In the early days, Paula’s tools were manual
screwdrivers, but for many years now systems using
compressed air have been deployed instead. But for
all the evolution that Paula has witnessed, the most
important principle has remained unchanged: quality
comes from skilled hands.

Ronkainen graduated as a phone and electronics
installer in 1978 – the only woman in her class. She
immediately noticed Genelec, which had arrived in
her hometown of Iisalmi in the same year. She began
working at the company in 1987.

To aid efficiency, today’s products are modular,
which means the same amplifier units can be used in
different models. But while the range of amplifiers has
shrunk since the early days, the number of amplifiers
that Ronkainen has built is incredible. When some
older products come to be serviced, Ronkainen’s deep
expertise and knowledge is a precious commodity,
as many of the younger employees might not be
familiar with the models. She also now cooperates with
R&D, and believes that creating something new is a
fascinating process. “I see whether or not new products
can be assembled,” she explains. “In production, the
work must flow.”

“A million different parts come here from around the
world and we put them together,” she explains.
“I assemble about 20 different kinds of amplifiers.”

Production worker Paula Ronkainen
“When I started at Genelec in 1987, my knowledge
of sound systems was to plug the speaker into
a recorder and turn the volume up,” says Paula
Ronkainen.
”Over the years, my understanding of our own products
and the quality of the signal that is being reproduced
has turned upside down. The cooperation we enjoy
between different departments and our peaceful
working environment with the required machinery gives
us the opportunity to concentrate on the work, which
requires patience, accuracy, sensitive hands and,
sometimes, physical power.”
As the assortment of Genelec products develops and
widens, quality remains the most important factor in all
phases of the manufacturing process.

Nowadays, there is hardly any aluminium production
in Finland. All the material KM-Valu uses is recycled
and most of it imported. Aluminium speakers are
environmentally friendly: there is a 60-95% saving of
energy when recycled raw materials are used.
Juha Matilainen owns KM-Valu together with Kari
Kuusisto. Matilainen founded the company in 1989,
when a recession took his job. Genelec became a
customer when Matilainen contacted them in 2009
and asked whether KM-Valu could demonstrate what
they could do. After Genelec sends over drawings for

Paula Ronkainen
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Production team leader Marko Rönkä

Loudspeaker Manager, or GLM™), and software
that could calibrate the monitors (AutoCal™). Such
technology hadn’t been used in the industry before,
and it is still so comprehensive and capable that there
isn’t a comparable system in the market today. But
to develop so impressive a technology requires a big
investment and we needed to believe that it would be
ready sooner rather than later. There was a desire to
market the new product as quickly as possible. But
Ilpo encouraged us and believed in us throughout the
journey.”

“We have many multi-talented people here at
Genelec,” Marko says. “Where there is a requirement,
we have a solution. Our team is very self-reliant – we
work smart.”
He adds: “It is rewarding to think that I have made this
monitor. And of course it feels great when you know
who has purchased the product, for example a famous
musician.”

At the beginning of the 1990s, Finland was in the
grip of a deep recession. Marko Rönkä, an electrical
mechanic, found himself without a job after his
compulsory military service. One winter morning in
1993, a neighbour called his home in Lapinlahti, asking
for help with her car. Marko went and charged Annikki
Martikainen’s car battery. She asked how he was and
whether he had work.
The next day, Ilpo Martikainen, Annikki’s husband,
called Marko and asked if he was interested in working
at Genelec. The recession hadn’t affected the exporting
company – on the contrary, they needed to hire more
people.
“I like to work precisely and in an orderly fashion, I
guess Ilpo had noticed that,” Marko reasons.

Marko Rönkä

construction workers who must continue to work
regardless of Finland’s often challenging weather.
Employees are taken care of in a number of ways,
from taking careful note of employees’ posture to
recreationaldays with ice hockey and even in-house
massages.

Marko Rönkä is now in charge of assembling the
larger monitors in the Genelec range. One person
takes care of the assembly work from the beginning to
the end. The biggest monitors weigh 180kg and it takes
one and a half days to assemble them.

“Once I lifted some materials with a cold back
and strained my muscles,” he remembers. “Straight
away, Anne Tuovinen, our masseuse, taped it up and
it was fine. Sometimes I wonder if our young people
understand what a great place this is to work.”

“We make loudspeakers, but it is pretty quiet here.
One cannot hear anything outside the listening room,
even if someone is playing there,” says Rönkä “The
smaller the speaker, the faster the handling and
assembling. The smallest models are assembled in
minutes.”

During Marko’s 25 years at Genelec, the production
has multiplied and new ways of working have been
developed. Production now boasts different teams
such as small series production, own driver production,
amplifier assembly and a wood-working facility. There
is a production control system which keeps track of
the kinds of models that need to be manufactured, the
number of pieces needed and the deadline for delivery.
Without that system, it would be impossible to work.

Marko also appreciates his orderly working
environment at Genelec, describing the benefits of
working within the factory compared to, for example,

R&D Director Aki Mäkivirta

What came to be known as SAM™ (Smart Active
Monitoring), was ready for the market in 2006, when
the 8240A and 8250A were launched alongside
GLM™. The loudspeakers had the ability to use

Aki Mäkivirta came to Genelec in 1995 from the
Nokia Research Centre. He had gotten to know Ari
Varla in a joint venture between the companies, within
which they designed a speaker with digital signal
processing. Before that, active monitors were based
on analogue filtering and signal processing. Mäkivirta
made a demonstration of replacing the analogue filters
with digital processing using the 1031A. Genelec offered
Mäkivirta a job with research and development. There
was a small but intense team of people working in R&D.
“It was interesting to observe how deeply Ari Varla and
Topi Partanen were committed to their work –
you don’t see that very often. Both were strong
personalities to whom work was also a hobby and the
most important part of their lives. Including Ilpo, they all
had a strong will to execute their own ideas,” Mäkivirta
says.
“We did some heroic things in the early days of
digital technology. We developed a network for the
speakers where you could control them (Genelec

Aki Mäkivirta
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“It is good to work in here, but this is not a charitable
organisation. I respect the ownership, this is a familyowned company. It means continuity, commitment and
investment in R&D.”

“It doesn’t always work to adopt the attitude that
you know absolutely everything. Soul searching and
empathy help you to understand how others work.
Many of us have learned habits, and painful things in
life cause cynicism and negativity.” The difficult issues
have to be discussed and solved. After that only the
unintentional communication problems remain.

automatic room response control, recognising their
acoustical environment and adapting to it. The first
models were delivered to broadcasters who demanded
the absolute best results. The feedback was entirely
positive and SAM rapidly gave Genelec an advantage
over its competition.
“I you want to create a better way to do things,
you have to create something new,” says Aki, now
Genelec’s R&D Director. “We have to perceive what
kind of actions we want from people in order to make
the whole process work well. Telling people what to
do or waiting for an order isn’t the right way to do
things. It is still possible at Genelec to have your ideas
implemented and to be creative,” he adds.

Jussi Väisänen

The ability to recognize the problem and cut it into
small pieces.
A young physicist, Jussi Väisänen had been working
in the Genelec R&D department for around four years
when, in 2008, Ari Varla passed away. Replacing the
technically incomparable and extremely respected
acoustician seemed an impossible task.

Team leader of acoustics, Jussi Väisänen
“Everyday in R&D is a day with problems. You have
to endure uncertainty, since you never know how the
planned schedules will translate to real life. Since it
takes rather a long time to finish products, the feelings
of success are also rather small. This is humble and
persistent work, maybe it is suitable for a Lutheran
mentality? It can be a big challenge to find positive
moments in everyday life,” says Jussi Väisänen.
When the problem is, for example, some noise in
a monitor, you need to find the root cause. When you
start to measure sound, a huge number of variables
appear. But actually understanding the causal
relationships between these variables isn’t a clear task
at all. Purposeful problem solving skills are a necessity:
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In recent years, Väisänen has concentrated on
developing the new three-way coaxial speakers that
have become known as The Ones. As such, his days
have been spent considering the detail of each new
design and idea: how does the material respond
to extremes of temperature? How does the shape
affect performance? How does the glue behave?
Will production run smoothly enough to ensure it can
manufactured profitably? Is there a way to reduce the
number of parts, and thereby the burden of stock?
Each answered question leads to another. What will
Genelec do in five years, or in 10? In which direction is
the world of audio headed? What does the customer
really need and how we can deliver it? Is the solution in
line Genelec’s company values?

Jussi also believes in the importance of sharing his
knowledge with others. “Team work is a good tool for
the quiet sharing of wisdom. You have to share what
you know and learn how to work together. If I share
what I know with others, I don’t know any less.”
Jussi appreciates that in Genelec, if a problem
arises you can always go and ask for assistance.

“Suddenly I was the head acoustician,” he recalls.
“The boots I had to step into were big, and my journey
from student to master was too short. The development
of the 8260 weighed heavily upon me – I even
developed an irregular heartbeat, the only time in my
life that it has happened. But it was pressure that I put
onto myself – the company didn’t put it on me, and I
came out of it far stronger.”

“In a beautiful, finished loudspeaker, one cannot
see the technology or our sweat. The loudspeakers are
valued based on their sound quality, not on the blinking
lights,” Jussi smiles.

Jussi Väisänen started doing his job by being
himself, working in his own way. He now emphasises
the importance of social skills at work, and he is a
union representative.

“Purchasing is done in very close cooperation with
R&D, production, sales, finances, marketing and quality
assurance. This work is highly interesting,” says the
Genelec Purchasing Manager, Kyösti Janatuinen.

Purchasing Manager Kyösti Janatuinen

Kyösti Janatuinen
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For more than 10 years, Piia-Riitta Bergman worked
for Nokia and Teleste in production-related roles, as
well as quality assurance and purchasing. Eight years
passed in Germany and China.

and suppliers need to answer tough questions. One
might think that things could be done in a simpler way
but we do them the Genelec way,” Janatuinen grins.

Kyösti Janatuinen was studying IT when, in the
summer of 1993, he came to knock on Genelec’s door,
asking for summer job. The arrangement continued
over five summers and Janatuinen became highly
familiar with the whole production process, from delivery
to assembly and from different phases of electronics
production to product testing.

He appreciates his versatile job. A wide range of
materials are produced using different methods and
purchased from different suppliers. There are also
challenges with the technical suitability and performance
of the materials. Suppliers in different countries have
different working cultures and you need to understand
them. Either you adapt to them or try to shape them so
that cooperation is possible.

His permanent role with Genelec began in 1998,
when Janatuinen was asked to help the production
manager by purchasing materials. He started to ask
different questions: Are there enough materials in
production? Is the quality good enough? Where do
we purchase the materials? After a few years, all the
purchasing for production was shifted to the first full-time
buyer at Genelec.

“The level of domestic materials is very high in
our products. We purchase local, if it can be done
reasonably and cost-effectively,” Janatuinen explains.
Sustainability is taken into account in the choice
of supplier, including the packing of the incoming
goods and delivered products, the different materials
and freight. Priorities include the minimising of waste,
recycling, making cycling to work an appealing choice,
energy saving initiatives and more.

“It was quite a puzzle! Going through the different
phases of production was indeed useful for me in the
beginning,” he says.
The purchasing manager contacts the subcontractors
and is in charge of competitive bidding, purchase
contracts, complaints and, in part, audits: He liaises with
subcontractors to ensure that their actions are in line
with their contracts, and that quality thresholds are met.
Genelec has hundreds of material suppliers, around half
of whom supply standard materials, with the other half
providing specialist items as specified by Genelec’s own
R&D department.

“This is a work place where challenges just keep
coming. We consistently aim to do things better
everywhere in the company. We concentrate on the
details so that everything is connected to our values
and vision. The whole chain from the supplier to the
customer – products, service, planning how different
functions work, the way we do things and execute the
plans, how people commit to their work, sustainability.
The whole is the sum of its parts, and maybe even in a
slightly odd way a special whole: Genelec.”

“R&D is constantly producing new technical
innovations to improve the products, sometimes in an
amazing level of detail. This means that both purchasing
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When the mother of young girls joined Genelec, she
was attracted to the idea of working in Finland when
she saw an advertisement for the role of Production
Director. She knew it would be easier to combine family
and work in Finland than in some other parts of the
world. Still, it was the company itself that impressed her
the most when she attended her job interview, as well
as the location by the lake. Feeling that she had found
the ideal combination of home and workplace, she
started with Genelec in 2013, paying careful attention
to how committed her colleagues were and how long
many of them had remained with the company.

Piia-Riita Bergman

Production Director Piia-Riitta Bergman
All Genelec products are designed and
manufactured in Iisalmi. The PCBs for the products are
also assembled here. The mind set of the company
is that R&D and production are the foundation of
quality. The company’s expertise and knowledge would
evaporate and become superficial if production and
R&D were separated with remote manufacturing. It is
better that people from R&D can walk straight into the
production department for immediate discussions and
testing.

“We have great people here,” she says. “Very often
I feel like, wow – I get to work with these people. There
is a momentum in this company and it feels good to
be a part of it. That atmosphere extends out from the
management.”
Bergman’s aim is to help her team understand their
tasks more clearly. “Clarity brings more motivation and
productivity,” she explains. “We have developed team
working and our aim is to develop a range of talents
within our employees. Today you have to be ready to
learn new things in all positions.”

“Immediately, in my job interview, I shared the
Genelec vision that production is part of the company
and it cannot be outsourced,” says Production Director
Piia-Riitta Bergman. “The work of the production
department is as valuable as R&D. Before I came to
Genelec, I worked a lot with manufacturers in Asia and
experienced the challenges that remote production can
bring.”

Talented both musically and mathematically, as a
young woman, Bergman was presented with two very
different paths. An M.Sc. from Åbo Akademi won, but
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Designer Harri Koskinen

The production chain for music can be of the highest
quality, but the end result is played back through
mediocre equipment. It is a pity.”

in her work for Genelec, Piia-Riitta Bergman’s twin
passions combine in products where technology and
music meet.

“It is the dream of the speaker manufacturer to make
a speaker shaped as a ball. This way, sound waves are
free to flow. The rectangle that is curved is optimal for
the acoustical use of space.”

Tomi Hassinen states his opinion calmly in his work
place, the Genelec House in Helsinki. It is a beautifully
renovated old villa. The cosy and lyrical house is located
in Arabia, a neighbourhood that also houses the Pop &
Jazz Conservatory amongst other organisations.
Hassinen’s aim is to develop Genelec’s home
audio segment with loudspeakers that were previously
manufactured for professional users. He believes that
today’s music fans deserve better than those ear-buds,
and that when it comes to quality, Genelec speakers
are undeniable. He adds that in Finland, a significant
share of the company’s sales already come from the
home audio segment, where tools that are designed not
to play but to reproduce add aesthetic value to people’s
living spaces. Even the smallest of loudspeakers in the
brightest of colours is based upon the same principles
as Genelec’s professional solutions.

Tomi Hassinen

“The smaller the loudspeaker, the easier it is to
have at home,” he explains. “The G and F Series are
designed purely for homes, they were introduced in
2010. Those who value quality think our products are an
excellent investment.”

Home Audio Segment Entrepreuner
Tomi Hassinen
“In recent years, the amount of music has increased
enormously but what about the quality of listening?
Downloading music is so easy, but has music itself
suffered? Music has never before been produced at so
technical a level as it is today. But for listening, people
often use mass-produced, poor quality ear-buds.

In true Genelec style, Hassinen is also working
hard to open new export markets. “We are getting the
job done, step-by-step,” he explains. “This company
has never been after quick wins or impulsive decision
making – we work for the long-term. You have to have
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Designer Harri Koskinen looks at his first design for
Genelec, the 6040A, in his studio in Helsinki. The room
is filled with iconic products by the versatile designer,
such as the Block Lamp that is in the collection of
MoMa, Iittala’s Art Works – a collection made of glass,
and the Sofabed studio couch. Koskinen has recieved
many respected awards. One of the most significant
is the world’s biggest design award, the Torsten and
Wanja Söderberg, in 2009.

Harri Koskinen

good relationships with the right people. The distributors
and dealers have an important role to play and we have
long friendships with them.”
Tomi Hassinen is also a musician, like many others
working in the company. For him, making a clear cut
between work and free time is impossible. One third of
his work time goes to travelling to different exhibitions.
When he gets back home he relaxes in his home
theatre, where audio comes from familiar loudspeakers.

“This speaker is sculptural. It has a softness and it
is chubby, the plastic appearance fascinates. Also the
aspiration for clarity and a simple shape is there.”
Koskinen explains how in the 6040A the amplifier
is located in the stand, itself an integral part of the
construction. This unconventional solution for Genelec
brings the centre of gravity lower and on the other hand
leaves more space for the drivers in the enclosure.

“Watching films and listening to soundtracks is
a pleasure. It is also very useful to actually use the
products you represent,” he explains.

Harri Koskinen met Ilpo Martikainen in 1999.
“Ilpo had a bright mind. He saw that the problem
with Genelec speakers was making them stand out
from others. Even though the quality was the best in
the world, the products looked the same as others.
We came to the conclusion that it was worthwhile
considering an alternative. Ilpo also explained the

Hassinen’s first experience of listening to Genelec
speakers was around 20 years ago. “I played my own
recording. It was quite an experience! I listened and
thought to myself, ‘wait a minute, there are many details
here that I haven’t heard before!’ It opened both my ears
and eyes.”
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Koskinen finds endless inspiration in the creation
and conception of new ideas. “When we begin to
design a new product it is very important to understand
what we are doing and why we are doing it. The
process of designing the new product is a balance
of considering different options based on those
questions.”

principles of the acoustic world, and he did it very well.”
Genelec had used die-cast aluminium in a previous
model. “I grasped the potential because it is a very
sympathetic material for a speaker enclosure. It is easy
to shape and it is also very stiff which means it doesn’t
resonate much.”
The idea of introducing an entirely new shape for
Genelec monitors was met with some resistance within
the company, as the team wondered what the popular
reaction might be. Yet slowly the rounded shape
came to be accepted, not least because the acoustic
measurements it produced were astonishing. In 2000,
Harri Koskinen was invited to stage his first design
exhibition in Tokyo. Ilpo Martikainen was excited: the
new monitors had to be there!
“They weren’t yet functional, but they were exhibited for
their aesthetic value,” the designer recalls.

For Harri Koskinen, music takes up a large
portion of his free time – a crucial part of his work in
understanding and designing speakers.

Marketing Director, Genelec Inc.
Will Eggleston

In the spring of 2017, Genelec introduced a new
three-way coaxial family named The Ones. Again, the
advanced design by Harri Koskinen was acknowledged
with a Fennia Prize.

”My history with Genelec started several years
before the formation of Genelec Inc. Working as a
freelance recording engineer and also as a product
development manager for another pro audio company,
Lexicon, I had really not heard of, nor heard Genelec
monitors until we borrowed some S30s from Audio
Export for an AES tradeshow in France in February of
1988. This was a very important month and year for me
because it totally changed my ideas of how a studio
monitor could sound, and should perform. Shortly after
that show I saved my money and in 1989 purchased a
pair for my own and started using them almost every
day whether I was in the studio or working somewhere
else.

“Aesthetics, ethics and ecological values are built into
me,” he says. “The product is done well, and it is made
to last long into the future.”

Eventually I did meet Ilpo and Ari at a tradeshow
and they were quite gracious to help me understand
what the Genelec technology and brand represented.

The Genelec 6040A was launched in 2002. It was
introduced in many international design publications
and its success spurred an ongoing collaboration. In
2004 the 8000 series was introduced, while the 5040
subwoofer, designed by Koskinen, won the Fennia Prize
Grand Prix award in 2009.

I’m quite sure most of the questions and comments I
had regarding my S30s were simple and trite, but at the
end of the conversation Ilpo and Ari actually made me
feel quite a bit smarter. This was, as I’ve come to find
out, a good part of the reason for Genelec’s success…
making customers feel smart about their investment!
Some years later it became clear my time with Harman
was nearing its term and future employment at another
company would be of high importance. How fitting that
yet again, in February of 1995 back at AES in Paris, I
would see Ilpo who approached me and openly said
“Will, I have a problem.” Immediately in my mind I
thought I wanted to be part of the solution, and I told
him so. And this is exactly how both Lisa and I became
part of the Genelec family.

In January of 1996 Genelec Inc. started its distribution
efforts from the living room of our house with Lisa
managing the business of ordering, warehousing,
shipping, accounting, and sales. My job was to
promote the brand through scores of MLSSA product
calibrations, customer phone calls and active
technology education seminars. When Ilpo and
Veikko pulled away from the house – having made the
business infrastructure finalized – and then waving
“goodbye”, Lisa and I both wondered what we had
gotten ourselves into.
There were many trips to Finland. The people at
the factory in Iisalmi were, and still are, the nicest
and warmest people I know. I spent most of my time
with Ari and Aki and others in engineering. With Ari as
educator it was always about doing things “properly”.
It seemed he could never use that word enough, and
so convincingly. Working with Aki, and the others in the
DSP crew was really like a dream come true, playing
right into my strengths as a product development
manager. To this day, releasing the first DSP models in
2006 is, among my proudest moments in the pro audio
business.
The countless moments that revealed Ilpo’s visions
for the company were always just as rewarding. I can
remember during the time the 8030, 8040 and 8050s
were being developed Ilpo came to visit Inc and around
the lunch table he opened his trusty black travel case
and produced two Styrofoam mockups of his idea to
go for 8020 and even the 8010! Many years later after
revealing his vision for the 8351, there were some who
questioned the issue of scalability to which he seemed

Ilpo Martikainen and Will Eggleston
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your new reality. This is why the people you meet on
your journey are important.”

un-phased or the least bit concerned. He always
seemed so comfortable placing the values of quality
engineering and business success as high as possible,
no matter what the challenge. As a friend and leader,
there was no one better.
Over the last 22 years it’s hard to imagine any other
job that would let me represent great satisfaction,
education and successes for our customers.
I could of course, go on-and-on, but this is not about
me. It’s about celebrating Genelec’s 40 years of
amazing passion and success.”

Siamäk Naghian

Managing Director Siamäk Naghian

something he would like to ask me, and the man with
the beard replied ‘no’. I was amazed.”

It was the job interview Siamäk Naghian would
never forget. In 2004, Siamäk, D. Sc. (Tech.), was
working for Nokia. He applied for the position of R&D
Director at Genelec, since he had for a long time
wished to find a job near to the home of his wife and
in-laws. He had grown up surrounded by nature in
Iran, so the lakes and forests of Savo felt familiar. He
had been watching for job advertisements in the area,
and his deep connection to the arts and to music in
particular sparked his interest in Genelec, itself an
excellent example of the combination of culture and
technology.

Siamäk Naghian’s first encounter with Ilpo
Martikainen continued with a trip to the Genelec
auditorium, where Martikainen offered his guest a
unique listening experience. The two men quickly
settled into a passionate conversation about music and
the art of listening.
“I thought to myself, this is my home – I was sure
I would find myself working in this wonderful place.
There was an immediate and deep relationship.”
Ilpo Martikainen became an irreplaceably important
friend to Siamäk Naghian, as well as a profoundly
influential mentor. Today, Naghian describes how
something fundamental was lost when he left his home
and family, and how Ilpo managed to fill that gap.
“When you leave your family and your homeland, you
build a new identity within the process of adapting to

“I had never experienced such an atmosphere within
a technology company,” he recalls. “We discussed
people and culture. The quiet, bearded man sat
opposite me regarded me thoughtfully. I expected him
to ask difficult questions but he asked me nothing – he
merely listened carefully. Finally, I asked if there was
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During that unforgettable job interview, Naghian
wondered whether the culturally aware people of
Genelec understood the world of business at all. But he
soon came to recognise Ilpo’s extraordinary precision
and attention to detail, while Ritva, Genelec’s longserving financial manager, knew the story behind every
number, and Topi exhibited a depth and versatility of
technical ability that was without comparison. Each
corner of the triangle supported the others, and the
result was a kind of civilised harmony that, to Naghian,
felt like perfectly balanced music.
The team presented quite the interesting
contradiction, possessing both a profound cultural
awareness and economic wisdom. Both sides were of
equal importance in the founding and development of
Genelec.
“To have a strong personality and sense of self,
this is the most important thing for a leader,” asserts
Naghian. “Then he or she can lead by example,
contribute to the team and handle big decisions.”
He adds: “As Ilpo once said, the Genelec brand
hasn’t been built, it has evolved based on its values.
The value of the brand is many times bigger than the
turnover. This company is beautiful. I am happy and
deeply grateful that I can contribute to the world in a
way that I feel is important.”
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Production staff. Standing Arto Eskelinen, Maire Lappalainen,
Toni Hynninen and Sami Kärkkäinen. Sitting Annika Hujanen
and Merja Partanen.

Service and quality staff. Standing Anne Tissari, Ilpo Kettunen, Jani Väisänen and
Seppo Aho. Sitting Jani Oksanen and Jani Honkanen.

Sales staff. Standing Clifford Pereira, Mika Mäkilaakso,
Mikko Tuomi, Markku Syrjäpalo, Janne Lankinen and Pasi Pönkkä.
Sitting Sami Mäkinen and Jukka Latva-Hakuni.

R&D staff. Standing Jussi Väisänen, Giles Mackinnon and Juha Holm.
Sitting Ilkka Rissanen and Noa Eskelinen.
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Logistics staff. Standing in the back row Ville Rönkä, Veijo Tossavainen, Keijo Nissinen,
Arto Juntunen, Jari Ekholm, Henri Ulmanen, Kyösti Janatuinen and Mikko Martikainen.
Middle row Mikko Leppilampi, Ismo Katainen, Tarja Kauppinen, Sanna Rönkä,
Niina Säkkinen and Jenni Mehtonen. Sitting Sari Mähönen, Pasi Kuha, Minna Hukkanen
and Siiri Korteniemi.

R&D staff. Standing Darren Rose and Reijo Tossavainen,
sitting Juho Väisänen and Pekka Heino.

Marketing staff. Standing Markus Kahelin, Anne Martikainen,
Karoliina Mehtonen and Mari Primetta. Sitting Howard Jones and
Erkki Myllynen.

R&D staff. Standing Osmo Ruokolainen, Pekka Nissanen and
Pietu Boren. Sitting Tommi Paavilainen and Jaakko Nikula.
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R&D staff. Standing Jussi Tikkanen, Ville Saari,
Juho Urhonen and Pekka Moilanen.
In the middle Marko Koponen. Sitting Kari Pöyhönen
and Poorang Vosough.

Swedish office. Standing Lars-Olof Janflod and
Jarmo Masko. Sitting Erik Skanderbeck and
Patrick Lundin.

Production staff, 8030 team. Standing Arto Lämsä, Pekka Ruotsalainen, Karri Kääriäinen,
Niko Säisä and Leonid Geimonen. Sitting Antti Mantsinen, Päivi Tauriainen, Sirkka Kopeli
and Markus Makkonen.
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HR staff. Maria Martikainen and
Paula Ruotsalainen.

Helsinki office. Saija Luontama, Olli Hassinen,
Juho Martikainen and Tomi Hassinen.

Topi Partanen

Finance staff. Standing Seija Katainen and
Iiris Komulainen. In the middle Meiqi Chen. Sitting
Päivi Reinikainen and Nina Koski-Vähälä-Kattainen.

Production staff, 8040 team. Standing Birgitta Honkanen,
Sami Kopeli, Jarno Hakola, Petri Tuovinen and Vesa Pelkonen.
Sitting Jarkko Rauhanoksa and Antti Tuomela.

Danish office. Standing Morten Laulund Uldbaek and
Jonas Bruun Olsen. Sitting Thomas Lund and Ole Jensen.

Production staff, wooden enclosures. Standing Paula Ronkainen,
Henri Knuutinen, Mika Udd and Tuomo Niskanen.
Sitting Aki Säisä and Marko Rönkä.
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Production staff, 8010/20 team. Standing Ari Kattainen, Antti-Pekka Partanen, Antti Kananen, Ari-Pekka Leinonen, Juha Heikkinen and Jussi Kääriäinen.
In the middle Minna Kärkkäinen and Jenna Kärkkäinen. Sitting Teemu Kankaanpää, Mauri Mäntysaari, Sirkka-Liisa Jumppainen and Timo Majahalme.

Production staff, PCB team. Standing in the back row Arto Kolehmainen, Jan Pikkarainen, Otto Tuovinen and Marko Koponen.
Middle row Petrus Kahelin, Jenni Jauhiainen, Mirva Holopainen, Vilma Kärnä, Krista Lappalainen, Maiju Männikkö and Jari Kaikkonen.
Sitting Niko Nissinen, Juha Kopsa, Marika Huttunen, Minna Kaikkonen ja Anne Tuovinen.

Spanish office. Adriana Tovar and Miguel Dominguez Bravo.

Genelec Inc. Back row Lisa Kaufmann, John Whitcore, Jim Ciardelli,
Alan Conzo and Will Eggleston. Front row Lon Aguiar, Paul Stewart,
Steffenee Copley, Eric Daubney, Dave MacLaughlin.

BGA, daughter company in China. Back row Helle Yang,
Chu Qian, Jack Wu, Ella Li, Sid Chen, Sophia Deng ja Bai Lin.
Front row Rosy Yu, Qu Lu and Feng Hanying.
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Genelec Japan. Seiji Murai, Kanji Murai, Koji Watanabe, Hideyuki Oimatsu.
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Genelec´s board and managing director. From left Ritva Leinonen, Maria Martikainen,
Mikko Martikainen, Juho Martikainen, Topi Partanen, Lasse Aho and Siamäk Naghian.
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Advanced solutions

Looking back from our modern vantage point, it’s easy
to see the early decision of selecting active approach to
building monitoring loudspeakers as a logical step, but in
1978, the success of Genelec’s gambit was anything but
certain. At first, the technology was treated with caution
by leading broadcasters, but Genelec took to the road to
demonstrate the benefits, and rapidly won support. By
1989, the launch of the large-format 1035A was greeted
with widespread enthusiasm, while finally the 1991 arrival
of the compact 1031A was a breakthrough moment.
What began as a labour of love, has since become
recognised as a paradigm shift in the world of audio
monitoring sound reproduction, sparking a revolution in
monitor design that would echo through the decades that
followed. This was the first of many examples of Genelec
setting the pace for others to follow.

By Barney Jameson
From its first days, Genelec has been driven by a
devotion to achieving purity in sound reproduction, and
the history of the company can be charted by its many
innovations. What began as a passion for our founder,
Ilpo Martikainen, has led to a wealth of technologies,
each of which has played a part in shaping not only
Genelec, but the wider audio world.
Yet every story must begin with an initial step into the
unknown, and for the fledgling manufacturer, that first
risk was to champion an already recognized but underappreciated technology – active monitoring.

The front of the 8341A

Coaxial MF/HF driver in the 8260A
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Directivity Control Waveguide

Controlled Waveguide (DCW™) – a unique innovation
that controls the dispersion of the emitted wavefront
and guides sound radiation in a predictable manner.
Featuring a precisely curved, rigid surface fitted in
front of the driver, the DCW can be optimised for
constant directivity, and with a large waveguide control
can extend down to low midrange frequencies. DCW
technology also improves driver linearity, improves
sensitivity and provides uniform frequency response
in a wide listening window. All of these benefits greatly
enhance stereo imaging and the overall fidelity of a
monitoring system.
However, Genelec’s efforts towards curtailing diffraction
continued, leading to the eventual creation of the
Minimum Diffraction Enclosure (MDE™). With its
distinctive rounded edges and gently curved front and

Of the many phenomena that can adversely affect
sound radiation within a loudspeaker system, diffraction
is arguably notoriously harmful. Imperfections within
the cabinet such as sharp edges, mass-produced
grilles and some driver mounting methods can diffract
audio acting as secondary sources, thereby creating
distortions and colorations. The only ways to avoid
diffraction effects are to remove all imperfections from
the speaker, or to guide sound radiation to a specific,
desired direction.
In 1985, Genelec addressed both challenges with
the 1022A, a ground-breaking design which both
featured rounded edges, eliminating creation of
diffraction, and marked the birth of the Directivity

7050B Spirals – of the Laminar Spiral Enclosure™
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The 1022B went further still, benefiting from the rigidity
and light weight of moulded polyurethane foam.
As time went on, a number of moulding techniques
were adopted for smaller enclosures that needed to
be produced in higher quantities, but still Genelec
continued to experiment in search of new and innovative
techniques. Rejecting the use of common plastics, the
company instead chose to use die-cast aluminium for
the small 1029A. The resulting enclosure exhibited not
only impressive mechanical and acoustic behaviour,
but excellent electromagnetic shielding and thermal
properties. Later, the classic 8000 series benefited
from an aluminium construction with a shape designed
specifically to minimise diffraction.

sides, the MDE achieves an unsurpassed flatness of
frequency response, while its unique shape delivers
reductions in the outer dimensions while maximising
internal volume for improved low-end efficiency.
Constructed in die-cast aluminium, the MDE also
integrates DCW technology for improved directivity, and
has become universally recognised as the accepted
shape of Genelec monitors.

Enclosure Technology
The work of designing a loudspeaker enclosure is
precisely the opposite of creating a stringed instrument
such as an acoustic guitar: while an acoustic guitar’s
body must strengthen the vibration of the strings, the
speaker enclosure must not radiate at all. Yet both
disciplines are as much about art as science.

More recently, Genelec’s patented LSE™ series
subwoofers (see below) have again demonstrated a new
approach to enclosure design, mixing steel sheet metal
and MDF for an extremely efficient result, providing a
heightened acoustic performance as well as an elegant
aesthetic profile.
Other developments continue to be applied. Genelec’s
in-depth research into wood composites began in 2003,
and received its first practical application with the M
series in 2013. Half of the composite used is comprised
of wood fibres, while the pigmentation, flame retardants,
UV protection and other required substances are melted
together with a polymer. The result is a rigid, acoustically
superior and well damped enclosure, manufactured by
injection moulding. Like with aluminium the enclosure
shape can be optimised for minimised diffraction and
optimal directivity.

From the beginning, Genelec has pursued a nocomprise approach to its manufacturing process and
materials, often using wood, plywood, chipboard
and MDF (medium density fibreboard) in cabinet
construction. The acoustical properties, robustness, cost
and the easy machining of MDF make it an attractive
material for speaker enclosures. A large variety of MDF
thicknesses are used in Genelec enclosures, while
additional internal cross-bracing is used to stiffen outer
cabinet panels and minimise resonances. Since 1979,
some enclosure panels have been made by laminating a
damping layer between two MDF sheets.
In 1985, the 1022A was constructed out of fibreglass –
a good solution to solving the problems of diffraction.
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The Laminar Spiral Enclosure™

Room response control and Smart Active
Monitoring (SAM™)

There are three principle styles of low frequency
enclosure, closed, passive radiator loaded and vented
(also known as reflex). Genelec mostly uses vented
designs.

Some technologies are so radical that they change
the way the industry works, and so it has proven with
Smart Active Monitoring (SAM™), using Genelec
Loudspeaker Manager (GLM™) software and
AutoCal™. At the heart of SAM is the idea of providing
absolute flexibility of system configuration, as well as the
realisation that working within an acoustically treated,
professional mixing environment has become a luxury
rather than a certainty. With SAM, Genelec has provided
the means to make the most of the environment you
already have, using time of flight corrections and more.

In a vented enclosure, sound is emitted through a
vent at the lowest frequencies and from the driver cone
at all other frequencies. The result is that when the
sound level is high and the frequency is low, a great
deal of air travels through the vent. If the vent area is
small, and air velocity increases, there will be losses
creating problems. In contrast, while a larger vent
should be beneficial, the challenge is then to fit it into a
reasonably compact enclosure.

But the roots of SAM can be traced back to
the beginnings of Genelec itself, and the early
implementation of room response control.
The theory says that at low frequencies, where the
wavelength is long in relation to the speaker cone,
radiated sound is omnidirectional. Limiting the radiation
space seen by the speaker increases the energy density
in the limited space. Every halving of the radiation space
doubles the sound pressure level. When a speaker is
placed against one large solid boundary, the theoretical
low frequency amplitude gain is 6 dB. Close to two
boundaries the amplitude gain is 12 dB, with three
boundaries it will be 18 dB. Room response controls
provide adjustments to compensate for the change of
the frequency response.
Such controls began to be required by Nordic
broadcasters in the 1970s, and as a consequence
the first S30 offered bass, midrange and treble level
controls, as well as a bass roll-off. It was a first step

Genelec resolved this issue with the LSE (Laminar
Spiral Enclosure™) series subwoofers, for which the
enclosure is made from a single strip of sheet metal,
bent into a spiral. The vent is formed between the
layers of the strip, and the length of the tube can be as
long as required, matching the SPL output needed and
the air flow required for each specific model.
The vent is situated at the perimeter of the enclosure
and has no acute angles. Because the radius of
the spiral is variable, the vent area also changes
along the tube length, avoiding any unwelcome tube
artefacts. The spiral is tightened between two thick
flat MDF panels, which form the front and rear of the
enclosure. This simple but ground-breaking, patented
idea provides improved low frequency response, high
efficiency and low distortion, in a truly elegant example
of Genelec’s approach to innovation.
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or in fault situations. In normal listening conditions
the circuitry is not activated and has no effect on
sound quality. All Genelec monitors include overload
protection circuits for each driver. The monitor’s amplifier
output is applied to a special circuit that simulates the
temperature of the driver voice coils in real time. The
protection circuit then compares the simulation to a limit,
and if necessary, reduces the signal level of the system
to prevent overload of the drivers or electronics.

on a long road – as the years passed, room response
controls became increasingly refined, with large three
way-systems offering bass, midrange and treble, plus
bass roll-off and bass tilt as well as treble tilt. Today,
Smart Active Monitoring represents the idea’s continued
evolution to a significantly more flexible and accurate
form.

Protection Circuits and Intelligent
Signal Sensing

Meanwhile, Intelligent Signal Sensing, first introduced
to the Genelec range in 2013, tracks signal input to
detect whether the loudspeaker is in use. If it does not
detect any audio for a set period of time, it sets the
monitor into a low-power standby mode, drawing less
than 0.5 watts.

Genelec monitors include technology to safeguard
both your system with built-in protection circuits, and the
environment with Intelligent Signal Sensing (ISS™).
Protection circuits guard against amplifier or driver
damage that might occur with the misuse of the system

PCBs

F-series subwoofer enclosure
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Bass Management
A core Genelec technology since the introduction of
the 1092A in 1994, bass management serves to correct
a very common problem. With multichannel audio,
professional and consumer speakers must be able
to reproduce the full frequency spectrum from each
channel. Multi-way quality speaker systems can usually
reproduce a very wide bandwidth. However, in most
listening spaces, it is difficult to achieve consistent low
frequency response from multiple full-range speakers,
as the low frequency driver positions cannot be
optimised to the room.
Bass management provides a solution. Using active
electronic filters and crossovers, the low frequency
information can be extracted from each main channel

Woofer cableform

and routed to a single subwoofer. Low frequencies
then originate from a source that can be placed in the
optimum position in the room. Depending on the space
and desired performance, a second (or even more)
linked subwoofer can also be used – in more recent
years, the advent of Smart Active Monitoring (SAM™)
has made the creation of managed networks far
simpler to achieve.

Leonid Geimonen packing The Ones
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Coaxial Drivers and The Ones
Just as Genelec began by championing the existing
principle of active monitoring for a new era, so another
technology has now been reinvented in Iisalmi, and the
result is Genelec’s most significant innovation so far.
Coaxial drivers are nothing new – low and high
frequency drivers have been built coaxially in the
same basket since the 1940s, but always with audible
compromises. In 2009, Genelec introduced the threeway 8260A, marking the debut of a new coaxial midand high frequency driver that solved the traditional
problems – the Minimum Diffraction Coaxial (MDC™).
Most recently, Genelec has followed the 8260A with
The Ones – ultimate point source, coaxial monitors that
represent the culmination of four decades of research.
The three SAM-equipped models that make up The
Ones – the 8331, 8341 and 8351 – have been shaped
by every innovation included within this article. They
have also added many more to the list, including the
Acoustically Concealed Woofers (ACW™) that combine
with the Minimum Diffraction Coaxial (MDC) driver and
DCW to produce extremely controlled directivity over
a very wide bandwidth. Offering extraordinarily precise
imaging, The Ones minimise listener fatigue, meaning
engineers can listen for longer. They are undoubtedly
the best example yet of Genelec’s ongoing devotion to
truly transparent sound reproduction.
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Text by Barney Jameson

tweeter. The S30C, with new amplifiers and a MF/HF
mounting plate, replaced them both in 1992, and the
S30D followed in 2000, with an extended the ribbon
tweeter response up to 50 kHz, LF down to 35 Hz and
AES/EBU digital audio input. Finally, in 2006, after 26
years of production, the S30 was retired.

S30 – The Original
The first Genelec product, the S30 three-way
active monitor, was conceived in the 1970s to meet
the new strict requirements of Nordic Broadcasting
companies (the requirements were known as N12-B).
Two further designs were also created: one for 6 dB
lower maximum SPL and 1/3 octave higher LF cut-off,
and another for 6 dB higher maximum SPL and 1/3
octave lower LF cut-off. Ground-breaking for its time,
the S30 incorporated a number of unique features:
the woofer amplifier output impedance was negative
to achieve improved driver control, while the tweeter
amplifier boasted an extremely fast design and a ribbon
transducer design was incorporated to aid sound
quality. Room response controls were also on-board,
marking the beginning of a Genelec tradition. A parallel
version, named the S30B, was introduced in 1990,
offering more power and a waveguide for the ribbon
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1022 – Overcoming diffraction
The forerunner of the 1037, the 1022A marked a
radical departure from traditional monitor design when
it was released in 1985. Gone were the straight lines
and sharp corners of earlier models (most notably
its influential predecessor, the 1024A), and instead
users were treated to the diffraction-beating rounded
corners that still influence all Genelec monitors.
The first designs for the enclosure were drafted in
1983, including drivers recessed in carefully formed
waveguides. The drivers were also mounted to
the enclosure using vibration isolators, eliminating
mechanical coupling. The result was acoustically

105

breath-taking, with the typical pressure response
falling into a ±0.75 dB window. The cabinet was made
from fibre-glass, and both this choice and the unusual
shape were met with extremes of opinion. In 1986,
a redesign was commissioned with Finnish designer
Heikki Metsä-Ketelä, resulting in the equally impressive
1022B, which came into production in 1987. The 1022B
was made with RIM (reaction injection moulding)
technology, and used a dome tweeter. Both versions
were retired in 1994, but their influence lives on.

control rooms that were beginning to rise in popularity
at the time of its 1992 launch, the 1037A was just as
comfortable as a free-standing monitor as when flushmounted into the wall, thanks to the directivity control
waveguide. The high performance Genelec midrange
driver designed and manufactured in-house was
incorporated into the enclosure in 1995, as part of the
1037B revision, while the 1037C added a new woofer
upgrade in 2003. Finally, the 1037 numbers were
retired in 2015 to make way for the 1237A.

1037 – Taking control
Although the 1022 was ground-breaking in term
of its shape, its successor, the 1037A, boasted a far
more traditional rectangular cabinet style of design.
Nevertheless, the three-way active system was
destined to become a popular addition to control rooms
all over the world. Designed to suit the medium-sized

1035 – Loud and clear
In the mid-1980s, as control rooms grew louder, it
became clear that the 1 kW of amplifier power offered
by the popular 1025A was no longer sufficient. The
answer was the 1035A – the loudest and cleanest
control room monitor on the market, and designed
in direct response to feature requests from the UK
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and Japan – famously, the preliminary specification
was noted down on a pile of napkins during a long
afternoon in a Japanese restaurant. The meticulous
design process began as it would continue, by
recording the actual SPL at a drummer’s ear, since
musicians often want to hear their playing at its natural
volume in the control room. The work that followed
throughout 1988 including the creation of a high output,
low distortion midrange driver, a new 3 kW amplifier,
a large Directivity Controlled Waveguide (DCW™),
improved thermal protection for transducers and
amplifier diagnostics. The 1035A was introduced in
1989 and immediately achieved great popularity in
both the UK and Japan. The same principles were then
quickly scaled down to the 1034A, also launched in
1989, and to the 1033A, launched in 1990, all of which
used identical amplifier modules. A later revision in
1993 saw the addition of new woofers, while in 1998
the 1034A was redesigned to become the 1034B. The
update boasted a redesigned enclosure and woofers,
plus a new tweeter and DCW™, as well as sharing the
amplifier with the 1039A. The 1033A was discontinued
in 2000, but not before the 1997 arrival of the new
flagship 1036A, with an identical feature-set to the
1035B except for its low 19 Hz LF cut-off, which in turn
implied the use of a larger enclosure and dual 460 mm
woofers. In 2015 the 1034B and 1036A were updated
with new amplifier and SAM technology and renamed
accordingly 1234A and 1236A.

1031 – Inventing the future
Many national broadcasters have been Genelec
customers since the beginning, including Italy’s RAI,
who contacted Genelec at the end of 1990 to discuss
its requirements for a new kind of studio monitor.
Discussions duly followed at the 1991 AES convention,
which took place in Paris during March. To everyone’s
surprise, RAI revealed that the first samples were
required by May 8th. Despite the harsh deadline, the
first samples of the seminal 1031A were delivered
to Italy on time. The official launch for the monitor
followed in June, taking place at London’s famous
Metropolis Studios. The 1031A featured powerful
amplifiers for high output, a square DCW™ and dual
reflex ports. The resulting performance was beyond
anything before seen from a monitor of such compact
dimensions, and during the first demonstrations in the
United States, customers could be seen searching the
room for a hidden subwoofer. The 1031A soon became
a reference against which others were compared.
Missed by many, the 1031A was discontinued in 2006
and replaced with the 8050A.
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8000 Series – A new beginning

its predecessor, the 1038 was an immediate hit, later
spawning the tremendously popular 1038B, which
remained in production from 2004 until 2015 and
continued by 1238.

7050 – Small but mighty

1024 & 1038 – The Dean evolved
In 1992, the numbers 1038 entered Genelec’s
catalogue for the first time, as the three-way 1038A
arrived to immediate acclaim. But before the 1038A,
there was the influential 1024 – a so-called N12-B
Category A system, otherwise known at the time as
a music monitor. Launched in 1979, the enclosure’s
unusual stocky design earned it the affectionate
nickname The Dean, but in fact it was an early attempt
at overcoming diffraction. Similarly, the stepped front
baffle compensated for time delays, while centreline driver positioning encouraged stereo symmetry.
The design gradually evolved, with the more powerful
1024B following in 1985, and the 1024C in 1989, which
incorporated the Genelec mid-range driver. However, it
was with the arrival of the 1038A in 1992, that many of
the core ideas crystallised into true success. Boasting
much improved directivity control in comparison with

Genelec is famous for its full range professional
active monitors, but the company has an equally
impressive tradition of building powerful, rugged and
precise subwoofers. The most recent example is the
compact 7050 family. The 7050A was launched in
2002, replacing the statuesque 1091A, itself a highly
successful product from 1996 until its retirement. But
the 7050A was a very different design, incorporating
Genelec’s Laminar Spiral Enclosure (LSE™)
technology, for which the bass reflex cabinet was made
of sheet metal, rolled into a spiral shape and clamped
between thick MDF side panels. It was a demonstration
of things to come, and in 2005, the next generation
arrived in the shape of 7050B, and in 2014, with a little
help from SAM technology, the 7350A.
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6040A – Standing tall

In the opening years of the 2000s, Genelec carefully
considered the next step on from the seminal success
of the 1030A and 1031A. The answer was the 8000
Series, a range of new solutions influenced at least
in part by the tremendous success of the 6040A.
Industrial design was again courtesy of Harri Koskinen,
and the resulting range exceeded all expectations. The
8050A, 8040A and 8030A were ready in 2004, and
with their use of the Minimum Diffraction Enclosure
(MDE™), they rapidly proved themselves as worthy
successors to the famous 1031A, 1030A and 1029A,
respectively. As the years passed, more models were
added, from the pioneering coaxial 8260A in 2009,
to the extremely compact 8010A in 2014. The 8000
Series came to define Genelec for a generation of mix
engineers and remains highly influential.

In production between 2002 and 2010, the 6040A
represented as much of a sudden shift in design
philosophy as the 1022A had almost 20 years before.
Constructed out of die-cast aluminium for volume
efficiency, EMC shielding and thermal conductivity,
the 6040A was another attempt to create a monitor
that was as free as possible from common acoustic
compromises. Yet the 6040A’s appearance was
considered to be equally important – the industrial
design was by Harri Koskinen, and included a stand
that was an integral part of the product. The 6040A
was hailed in a fleet of international design publications
and in 2003 was awarded an Honorary Mention in the
auspicious Fennia Prize design contest.
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6010 and 5040 – Miniature marvels
In 2008 Genelec introduced a new wealth of
possibilities for smaller project studios when it debuted
the 6010A, its smallest ever active loudspeaker system.
Designed specifically to serve DAW-based recording setups and other close proximity listening applications, the
6010A’s diminutive dimensions were no barrier to superb
performance. Many of Genelec’s principle technologies
could be found within the 6010A, from the all-aluminium
Minimum Diffraction Enclosure (MDE™) to the advanced
Directivity Control Waveguide (DCW™). The result
was an extremely compact but surprisingly powerful
professional monitoring solution, with 93 dB maximum
SPL and bass response down to 73 Hz (-3 dB). In
addition, distortion was kept exceptionally low with a new
rear reflex port design. Accompanying 6010A, meanwhile,
was the 5040A, Genelec’s smallest active subwoofer,
representing an equally neat solution for applications
where space was at a premium. The 5040A was able to

complement up to five 6010A enclosures, allowing users
to set up 5.1 surround sound configurations, and despite
standing just 251 mm high with a diameter of 305 mm,
the sub could extend down to 35 Hz. Within the sub, a
magnetically shielded, downward firing 6.5-inch bass
driver was attached to a die-cast aluminium base plate,
which also served as the chassis for the 40 Watt amplifier
and 5.1-channel crossover filter circuitry. Both the 6010B
and 5040B followed in 2013, and their legacy is continued
today with G Series active speakers and the F One Active
subwoofer.

in terms of their shape, the kinds of users they
addressed, and most importantly in their manufacturing
process. Wood has always been the traditional material
for the construction of speaker enclosures, and this
renewable natural resource exists in abundance in
Finland. But with M Series, Genelec asked itself how
wood could be combined with freedom of forms and
simplified manufacturing. The answer came courtesy
of Genelec’s research into wood composites at the
University of Joensuu. It was named the Natural
Composite Enclosure (NCE™), incorporating wood
fibre and recyclable material. The resulting composite
material has excellent inherent mechanical vibration
attenuation. Other technologies included a Laminar
Integrated Port (LIP™) for accurate low frequency
response and minimal enclosure vibration, plus the
Directivity Controlled Waveguide (DCW™) and Class
D amplification. Both the bi-amplified 5-inch M030
and 6.5-inch M040 remain popular models within the
Genelec catalogue.

8260 – The breakthrough
M030 & M040 – Sustainable thinking
Environmental sustainability has always been at
the heart of Genelec’s approach, and in 2009 the
company considered whether a different approach
might open those ideas up to a fresh generation of mix
engineers and producers. Fewer than four years later,
the resulting M Series was launched, comprising the
M030 and M040. The two monitors marked a departure
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Distinctive in its appearance, audacious in its
ambition and truly revolutionary in its influence,
when the 8260A was revealed to the world in 2010, it
represented a glimpse into the future of audio. What
looked like a two-way monitor was in fact a threeway coaxial system, and the result of years of R&D
to perfect the Minimum Diffraction Coaxial (MDC™)
driver. When the new technology was matched with the
Directivity Control Waveguide (DCW™), the result was
stunning, delivering extremely accurate imaging and

outstanding clarity. In addition, the inclusion of Smart
Active Monitoring (SAM™), demonstrated the potential
of networking and more through Genelec Loudspeaker
Manager (GLM™) and automated software-based
calibration with AutoCal™. The audio industry reacted
accordingly, and the 8260A rapidly won a plethora of
international awards. Within months, the 8260A had
become a trusted icon of modern mixing, a reputation
it continues to enjoy. Few realised, however, that
many of the ideas which underpinned the tremendous
success of the 8260A would soon lead to an even more
remarkable family of professional monitors, The Ones.
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The Ones
Over 40 years, Genelec has created many of the
world’s most respected and trusted professional
monitor systems, from benchmark icons such as the
S30 and 1031, to the ubiquity of the 8000 Series
models, and the sheer innovation of the 8260A. Now,
Genelec has introduced a series of monitors with the
capacity to once again cause a paradigm shift within
the world of audio – The Ones. What began with the
8260A’s Minimum Diffraction Coaxial (MDC™) driver
has now delivered Ultimate Point Source monitoring
in the shape of the SAM™ equipped 8351, 8341
and 8331. The three acoustically coaxial monitors
overcome the off-axis colouration associated with
traditional point source, delivering extraordinarily
precise imaging both on- and off-axis, plus absolutely
neutral reproduction. As a result, engineers can
listen for longer – the dramatic reduction in unnatural
imaging means listener fatigue is a fraction of that
experienced with other systems. The Ones also
combine the Directivity Control Waveguide (DCW™)
with a stunning concealed dual woofer design, resulting
in fewer sound-colouring room reflections. Reflecting
the milestone launch of the 1031, The Ones were
unveiled to the world in 2017 at a special event hosted
at London’s Metropolis Studios. They represent the
culmination of 40 years of R&D, as beautiful to listen to
and see as they are revolutionary in their design.
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GENELEC ACTIVE MONITORS 1978 – 2018

1985

1978

1024A
1979 –1986

1019A
1979 –1994

2029B
2000 – 2005

1034B
1999 –2015

1036A
1998 –2015

2029A
1998 – 2005

2029B-Y
2000 – 2004

S30D
2000 – 2006

7050A
2002 – 2005

5040B
2012– 2014

5051A
2011 – 2012

6010B
2013– 2014

GLM 3
2017 –

S30
1978 –1992

1025A
1983 –1986

1990

1022A
1985 –1990

1024B
1985 –1990

1025B
1986 –1989

1022B
1987 –1993

1018A
1987 –1989

S30B (NF)
1987 –1992

1035A
1989 –1994

1034A
1989 –1999

1038AC
1998 – 2003

1029A
1996 – 2005

1091A
1996 – 2003

1039A
1995 – 2015

1037B
1995 – 2003

1030A
1994 – 2005

1094A
1994 – 2003

1092A
1994 – 2003

7060A
2002 – 2006

7073A
2002 – 2018

7071A
2002 –2016

7070A
2002 –2016

1037C
2003 – 2015

1038B
2003 – 2015

8050A
2004 – 2012

8040A
2004 – 2012

1238CF
2011 – 2017

1038CF
2009 –2015

8260A
2009 –

8020B
2009 – 2012

5040A
2008 – 2012

6010A
2008 – 2012

GLM.SE
2007–2015

SE7261A
2007– 2014

8020C
2013 – 2017

8030B
2013 –2017

8040B
2013 –

8050B
2013 –

1032B
2013– 2017

M030
2013 –

M040
2013 –

8010A
2014–

7380
2017 –

8331
2017 –

8341
2017 –

1032C
2017 –

8030C
2017 –

8020D
2017 –

1234AC
2016 –

7370A
2016 –

2000

1024C
1990 –1992

1033A
1990 –1999

1031A
1991 – 2005

1037A
1992 –1996

1995

1035B
1993 – 2015

1032A
1992 – 2012

1038A
1992 – 2003

S30C
1992 – 2001

8030A
2004 – 2012

8130A
2005 – 2014

8020A
2005 – 2012

7050B
2005 – 2013

8250A
2006 –2016

GLM 1
2006– 2015

7260A
2006 – 2016

7060B
2006 –2016

7270A
2006 –2016

7271A
2006 – 2017

8240A
2006 –2016

1237A 1238A
2014–

8351A
2014 –

7350A
2014 –

8320A 8330A
2014 –

GLM 2
2014– 2017

7360A
2016 –

8350A
2016 –

8340A
2016 –

1238AC
2016-

1238DF
2016 –

2005

2010

2015

7040A
2015 –

1234A
2015 –

2018
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8430A
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1236A
2015 –
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Richard Garrido and Ilpo Martikainen

Richard Garrido

President CEO of Audio-Technica Europe
Managing director of Audio-Technica Iberia, Genelec Distributor
Member of the board of Iemke Roos BV, Genelec Distributor

In the very early 80’s, a lot of the activities of the
company founded in France in 1978 with two partners
was involved in selling, setting up, equalising and
maintening studio monitors. Also a decade before,
when I was a teenager I was fascinated by a French
HiFi speaker brand , Cabasse. Those speakers were
powered speakers, and from day one I had a conviction
that such a feature was unique and presenting many
advantages. Therefore when I saw the first Genelec
on the market, my interest was obvious. But my first
contact with Genelec and Ilpo Martikainen was in Paris,
during AES 75th convention.
During this event I was the convention chairman
and very busy with the organisation of the exhibits
and all the events. Few hours before the show
started, Ilpo Martikainen came to see the organizing

committee reporting a problem. Next to Genelec demo
room, there was another demo room with a company
demonstrating UREI studio monitors, with very poor
isolation between the two rooms, and Mr Martikainen
came to report to AES exhibit committee the fact that
it was impossible to operate under those conditions. I
was called to try to find a solution as the man in charge
of the exhibition.

connected to Genelec as a company, as in 1994,
when my former group acquired the French speaker
manufacturer PHL audio and I took the position of
President in order to turn around the company. Ilpo
Martikainen accepted to join me on the board of
director, as I needed at the same time an expert and a
person with whom I was sharing business values with.
It was a wonderful experience.

Mr Martikainen suggested me to ask this company
with my influence as AES convention chairman, to use
half of each hour for their demonstrations, and Genelec
will use the second half.

As memory, one of the most intense and emotional
moment was when Ilpo asked me to come and listen to
a specific prototype.

My answer was : ”You convinced me that this is the
most practical solution, and by the way this company
next door to your stand selling those fancy coax
speakers is my company... so we even save some
discussion time.” and we shook hands with a smile.
At the end of the show, good show for each of us,
Mr Martikainen offered me a Genelec tie, with a G on
the bottom, and I said : ”It is the G as Garrido” Nobody
could blame me for promoting the competition.
From that day, also the products that were not using
coaxial drivers, there was a little room in my brain, if
not in my heart for those products and for the people of
this company. Some years after, I was involved in the
distribution of Genelec in France, later on in UK, then in
Holland, and lately with the company I currently serve, I
am involved in Genelec distribution in Spain.
It is difficult to choose one, since there has been
so many. Some are more personal and not directly
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As I mentioned before, I was since ever a big fan of
powered speaker technology and also in my teenager
times in addition to Cabasse in France there was
another company called Elipson, the engineer who
sold succesfully his monitor systems in the 50’s and
60’s in France and was addicted of the ”round shape”
systems. I was also very much influenced by that, both
historically and technically.
Later on when I started to market UREI systems
in 1980, Garry Margolis who teached me a lot about
speakers, educated me on the benefits of coaxial
drivers.
Later on in the late 80’s, I became a big fan of DCW
as I coud not conceive to have the same balance of
spectrum listening on-axis and off-axis system.
Unfortunately, my conclusion was for many years
that it was impossible to combine directivity control and
the best of Coaxial set up, and I said to Genelec many
times that you will never be able to introduce a system

based on Coaxial, because if you do so, you will have
to abandon one of the best features that there is: the
quality and signature of Genelec, DCW.
One day, Ilpo said to me : .”I need to show you
something... sit down.” I entered the room , sat down
and started to listen three meters from the speaker that
was a prototype of 8260. From that distance I could not
really figure it out, I could only see some unexpected
material around the tweeter inside the waveguide, so
I came closer, and after few seconds, I realised what I
had in front of me. I could not believe it : ”YOU MADE
IT !!!!” Best of the both worlds, Coax and DCW and
all this a rounded shape enclosure, with built in DSP
calibration facility and one amplifier per driver. For
me it was one of the most emotional moments of my
career, all the bits and pieces I had been dreaming in
a speaker from the age of 15 to 55 was there, all in the
box, right in front of me.
The worst experience is actually very recent, and
ongoing like a sneaky desease that attacks products
and brands in our Audio markets since the very strong
development of internet.
One of the values Genelec have been trying to
perpetuate, in addition to innovation, technical
integrity, and delivering products for the best possible
reproduction of Music, is that the partners of Genelec
along the supply chain should earn the right amount of
revenues to perpetuate the proper added value that the
products need and deserve before and after reaching
the end user. For Genelec, the distributors and dealers
should be first class companies in order to match the
products they offer.
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It the todays world, it is not the case. Price war is the
commanding rule of the game.
In the fundamental 4 P’s of marketing, it seems that
only Price matters, and it seems that too many actors
in this world are loosing the references of what are
the prices of things, as China became the factory of
the world and many companies motivations are based
strictly on short term profit motivation.
There is an ongoing deregulation and less and
less ”connection” between the intrinsinc value of a
product and the associated services, and the resources
that would be needed to perpetuate a mission of
excelence for a company as Genelec. For me, this
is bad news and it represents to next most important
challenge of the company who delivers the most
unique products in the world in their category.
I will never forget the reaction of Genelec when
during a distributor meeting, the Italian Distributors, in
the person of Giuseppe Porro, and myself requested
” a baby scale down 1030 ”. We draw a sketch on a
piece of A4, we gave dimensions, a tentative price
point, and a forecast for France and Italy, my former
partner went as far as suggesting the model of a power
module. There was a lot of resistance by some people
in the room, considering that such a small speaker was
not ”in phase” with Genelec mission nor image.
Genelec management listened to all of us, listened
to the resistors respecting all opinions. But one year
later, we discovered the 1029, and suprise: it was not
made out of wood!

I should say, I do not work with Genelecs, as I am
not a sound engineer. On the other hand it is not fully
true as a use studio monitors to archive and restaure
78 rpm Shelac records, and I use Genelec to listen
what I am doing.
Also, I am very involved in my current role at AudioTechnica in the product planning and marketing of
Phono cartridges. I am using my 8260 and 8350 to
listen many models of high end phono cartridges,
including prototypes and preproduction units. For me
those two speakers are surpassing in many respect
any of the most expensive HiFi system, and they
become unique tools to listen the subtleties and all the
parameters you need to analyse on a very high end
phono cartridge.
But my work these days is made for a great part of
numbers and managing organizations, and my first
conclusion is that Genelec does not help me in this
respect. But in fact this is not true, it helps me a lot,
because everytime I listen some music with a Genelec
system, it reminds me why I am in this business and it
gives me the energy and enthusiasm to keep working
on the numbers and the organizations I am running.

”I heard Genelec speakers for the first time in
the late 80´s. It was in a studio in Kuopio and I was
making commercial music. I loved the sound, clarity
and resolution. There were no humming, reflections or
recurs of sound. The useless vibrations didn´t exist and
the right vibrations got in. It took a while until I could
have my own pair of Genelec´s. This band gave me the
opportunity.”
By ”this band” Marco Hietala means Nightwish, the
most succesful Finnish band around the world. It has
sold over eight million albums and earned 60 gold and
platinum albums. In the band Hieatala has been among
other things the bass player, guitar player, vocalist,
composer, text writer, sound engineer and producer.

Musician, sound engineer
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”This is kind of a mancave. There are loudspeakers,
amplifiers and instruments in the living room”, Marco
Hietala smiles.
Many kinds of gifts on top of the shelfs and closets
from the fans give a lively feeling to graphic look.
Hietala appreciates the gifts since those who have
given them have had beuatiful thoughts.
In his home theatre Hietala has 5.1 Surround system
with stereo pair of Genelec´s 8250´s. In the middle
he has 8340 and the rear speakers are 8240´s. In his
home studio he has a pair of 8531´s. The acoustical
panel in the ceiling were painted by his friend to suit
heavy man´s mind set.
Hietala took all of his gear to the summer camp of
Nightwish, when they gathered together to make their
new albmun in a cottage in the middle of forest. The
trusted men did the recording of the whole band, but
Hietala wanted to record the bass by himself. It took a
day and a half to make the bass for the whole album.

Marco Hietala

”People don´t understand what they miss if they
listen to music with earbuds worth two pennies. The
depth and nuances of music lack and insane amount of
material goes to waste”, Marco Hietala says.

Marco Hietala lives in a city by the lake in a
detached house, an ideal way for many modern Finns.
Interior design of heavy metal man has lots of greyish
black and white, to which the dark grey Genelec
speakers fit well.

Marco Hietala

When the material is recorded, mixing begins.
Marco Hietala thinks there is no need to have many
opinions in the studio at that time. After the raw mixing
is done, he is glad to listen to it with fresh ears and give
his opinions. For the last album he had about twenty
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home shop in my garage. It’s an odd collection of tools,
some old and very analogue, some new and cutting
edge - but all optimized for usefulness and reliability.

small remarks for example for the symbals and all of
them were found relevant.
Hietala has travelled with Nightwish around
the world. Years ago it was a surprise to bump
into Genelec speakers in a Korean auditorium but
nowadays it doesn´t surprise him at all no matter which
part of the globe he is. He has had travelling days one
or even two thrids of a year. It is incredibly tough to be
on tour all the time.
”Relationships and chemistry work better if you don´t
have to look someones face from morning to evening
for two years.”
In his childhood home Hietala was surrounded
with all kinds of music. His father liked jazz, but they
listened also classical music, schlagers, old rock and
irish music. After finding heavy metal young man
concentrated to that and only that.
”That purism lasted only my teenage years. Now I think
again, that every music has good stuff, good songs and
good arrangements. There is no right or wrong music.
Elevator music is another story.”
Elevator music?
”It is the ground noise that makes people relax
because they don´t like silence”, Hietala grins. Then he
gets serious again.
”In pop, rock and heavy music the recording companies
and radio stations should be developing music. They
degenerate it. There is a lot of inbred stuff, that has no
content that appeals your sense or sensibility. There
is a search only for hits made with certain recipe and
those get played.”

Dave Rawlinson and Craig Hunter

As a musician Hietala has reached a happy and
independent situation. He can concentrate on his own
band, own music and projects that intrest him.
For years Hietala has daily used Genelec speakers
and enjoyed it. If there has been an opportunity, he
has recommended the speakers he trusts. Those
recommendations have had an influence on many
decisions.
”Ilpo Martikainen did more for music than many
musicians and bands do. Hell of a thanks!”

In my professional life, Genelec monitors are one
such tool. Their speakers have been in my studio/shop
for many, many years now and like an old friend, I’m
happy to see them everyday.
These speakers are a cornerstone to our daily work –
whether large format 5.1 stage playback or live voiceover or foley recording and playback, the consistency
of these monitors is what I prize the most. They always
guide me to areas of needed work, and simply put, we
use Genelec speakers to discover how to make our
audio sound better. It’s as simple as that.

On the occasion of its 40th year, I congratulate
Genelec on many successful years of innovative
design and manufacturing and helping people like me
make the world a better sounding place.

Howard Jones

Former distributor, current Marketing Director of Genelec

I first got to know Genelec when I started working
at HHB in London around 2004. Customers would
come in for speaker demos, and since HHB had a
long history of supplying Genelec products, they were
always around. I remember selling the very last pair of
1031s that HHB had in stock, and was struck instantly
by the level of detail and the incredible stereo imaging
that all models across the range seemed to have.
As a brand they were a pleasure to demonstrate –
you always felt confident when you fired up a pair of
Genelecs.
In 2006 I was promoted to manage HHB’s new
Source Distribution division, and shortly after that
Source was appointed as Genelec’s UK distributor.
So I was soon heading up to Genelec’s headquarters
in Iisalmi, and spent a unique and wonderful few days
meeting the team and seeing the factory. It was an
experience unlike any other I’ve had in the pro audio
industry – after touring the factory, we headed out into
the snow on skidoos, sat eating slow-cooked salmon
by a fire in the woods, then ended up with a few beers
in the smoke sauna. It was a real bonding experience,
and made me realise that being part of the Genelec

Craig Hunter

Owner / Engineer, RH Factor Post
Production Sound

RH Factor is an LA-based, audio post production
studio with mix stages, editorial rooms, live recording
and layback facilities and a dedicated Genelec end
user for decades now.
It occurs to me that my audio studios are a lot like my
Howard Jones
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family is a special thing – it goes way beyond just
selling loudspeakers.
After visiting the Genelec factory, I’ve sometimes had
to sprint the whole length of Helsinki airport (suitcase
in hand) to try and make my connecting flight back
to London – that’s pretty stressful, and I wouldn’t
recommend it!
In 2016, after ten years at Source, I decided that the
4-hour daily commute to and from work was just getting
too much - so I made the decision to leave and find a
fresh new challenge. To be honest I didn’t have any
clear idea of what I wanted to do, but just knew that
I needed to make a fundamental change to my life. I
remember meeting with Jarmo Masko and Jani Jalonen
at Frankfurt Musikmesse to tell them that I was leaving,
and I instantly felt that Genelec was a group of people
that I was going to miss more than any other in the
industry - it was a sad moment. Then, a few weeks
later, I got a call from Lars-Olof Janflod saying “Well,
maybe you should come and work with us?”. To be
honest, I didn’t have to think too hard about it - it was
like coming home again!

Wes Maebe

Engineer at RAK Studios, London

I got to know Genelec when I did my thesis for my
degree at City Of Westminster, the guys from HES
Electronics in Belgium helped me out and they were the
Genelec distributor in Belgium at the time. I was also
engineering at Galaxy Studios where everything was
Genelec.

George Massenburg

Associate Professor of Sound Recording at McGill University

Wes Maebe

One of the best memories of Genelecs is hearing
The Eagles Hell Freezes Over on the entire Genelec
range at AES Paris and soon after getting to work on my
own pair of Genelecs. When I graduated, my uncle who
was head of audio at the European Parliament gave me
a pair of 1031A’s MkI and I still use them to this day.

As I recall I was working at some southern California
recording studio in 1992 (it might have been Conway
or the Complex) and someone (don’t remember who)
dropped off two 1031A’s for me to listen to. I had
been using Tannoy SRM10B’s for 10 years or so and
had gotten quite used to them. The Genelec 1031A’s
turned my head completely around; the first record I did
with them, Lyle Lovett’s “Joshua Judges Ruth” was his
biggest and arguably his best. I did a magazine advert
for Genelec where in front of a not-so-big picture of
a 1031A I stated, “First time I’ve changed monitors in
10 years”. I was told that sales of the 1031A went up
dramatically after the magazine went out.

Worst experiences I have two. It appeared to me
that the odd numbered nearfields sounded better than
the even numbered ones. So 1031’s sounded great,
1032 weren’t that cool to me and so on. And when
Genelec moved from the iconic black wood to the new
grey material. The sound changed and it didn’t work for
me.

Even though the 1031A didn’t win a welldeserved TEC award in 1992, the Genelec 1038A
won in 1993, and the Genelec 1029A/1091A won
in 1997. I can’t remember which of those years
Ilpo Martikainen considered going to New York to
accept a TEC Award if Genelec won, but couldn’t; he
asked me if I could attend and accept the TEC Award I gladly and proudly accepted.
The 1031A’s, then the 1032’s, then the 8050’s gave
me a dependable, standardized monitor wherever
in the world I worked. To this day I use the 8050’s
nearly every day. That’s very helpful, to say the least.
I remember having a problem with either a 1031A or
1032 woofer...a scratching noise. I brought the speaker,
unmounted, to the AES show that year (maybe 1995 or
1996, I can’t remember). On the exhibit floor I showed
the speaker to Ilpo and described the problem. He
whipped a rather imposing knife out of his pocket and
deftly cut the cone & voice coil out of the frame — he
may have taken out a magnifying glass, but he quickly
found a tiny shard of metal that had fallen between the
polepiece and voice coil, and apologized.
Last year Thomas Lund and Ilpo invited me
to Ilsalmi to visit the factory and meet with him to listen
to speakers. I was so deeply honored to have Ilpo
show me through the factory, stopping to introduce me
to many hard at work. He stopped at the new vaporphase wave-solder machine, and excitedly described
the process. We blind-listened to three sets of
Genelec speakers all afternoon

Genelecs provide me with a microscope on the work
I do. They are that surgical tool that’s brutally honest
and won’t let anything slip through the net. They are my
go to monitors at RAK. I’d like to see Genelec combine
its old school design with the vast technological
advancements they’ve made with their latest designs.
George Massenburg
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Dave Reitzas

40 Genelecs and are looking to upgrade the 1037B’s
that originally caught our ears, with 8351’s. Things just
keep getting better. Our running joke is that Genelec
has somehow been able to tap into some sort of Arctic
Wormhole Technology that enables their remarkable
progress. More please.

Independent Record Engineer/Producer

Obie O’Brien

Obie O’Brien

Independent Record Engineer/Producer

I have been the in-house audio engineer and
producer of various projects for the Bon Jovi
organization since the late 1980’s. I also designed
and directed the building of Jon’s recording studios,
Sanctuary 1 and 2. In addition to my Bon Jovi credits,
I have been lucky enough to have the freedom to work
with a variety of artists whom I admire.
George Hajioannou, owner of Studio Logic Sound,
introduced me to Genelec 1031’s in the mid- nineties
and I have been using them ever since. I could always
count on the Genelecs to deliver superior performance
whether I was cutting tracks or mixing.
I am currently using the 8351A speakers and they are
without question the best monitors I have ever used.
A big plus with this system is that I can take them
anywhere, set up the mic, and tune them to the room I
am working in……amazing. Someone with a big brain
squeezed into their head figured this all out….I am
impressed.

I’ve been a longtime user of Genelec monitors,
and there is a consistency of sound quality across
the whole product line. I remember being blown away
with 1031’s early in my career when I would go to
different studios. In 1994, I purchased a pair of the
1032’s with a 1092 subwoofer, and those have been
my go-to speakers for the past 23 years. When you
love a speaker it’s because you get great results and
they translate well everywhere. My familiarity and
faith in Genelec speakers allows me to confidently
make critical decisions when it comes to recording
and mixing. I recently added the Genelec 8351’s to my
monitor collection and I also own 8320’s. The Smart
Active Monitoring system is incredible and now I’m
ready for the next 23 years!

Jay Scott

Jay Scott

Director of Audio Services, Another Country Sound Services

We began our relationship with Genelec in 1997 with
a shoot out among 5 mid-size speaker manufacturers.
Genelec won clearly and unanimously. We became
serious fans. Shortly thereafter we outfitted our 2 main
rooms with 5.1 setups featuring 1034B Left/Right,
1034C Centers, and S30D Surrounds with 7073A subs.
We thus enhanced our market position as a reference
studio.
In June of 2006, we began testing GLM Beta
0.1.090 with a 5.1 system featuring the 8250A and the
7270A in our newest suite. We worked hard to smooth
the user experience with this subtle and effective tool.
What a difference in the sound of the room before and
after! This was a different type of audition where we in
effect, auditioned the room itself.

Dave Reitzas
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Since we partnered with Genelec, the adept help of
Will Eggleston has matched the quality of the product.
He keeps us up to date, and includes us in his process
whenever appropriate. We currently own more than
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When I hung out at NAMM with Will at the Genelec
booth last year, I was downing green gummies. It was
there that realized what a good friend I had found in
him and everyone at Genelec. They are truly interested
in everyone’s success and performance.

Continue to develop product and software that aids
engineers in creation. That’s what it’s all about”

Hideo Takada

Now if I could only get that sound into my car
stereo…..

Sound producer and Recording Engineer

Joel Singer

Joel Singer

Owner, Engineer, Music Mix Mobile

I was working in a retail music store in the late 80’s. It
had a pretty extensive “Pro-Audio” room which I was
fortunate enough to be able to work in. While it sold a
bunch of high end monitors it didn’t sell Genelec at that
point. One day the manager took in a pair of 1019A as
a trade in on some other gear. We set them up to test,
and I was hooked.

Trina Shoemaker

Trina Shoemaker

Independent Record Engineer/Producer

I don’t remember a time when there weren’t 1031A’s in
my life. From the 1st time I used them, they were always
a part of the console meter bridge. Now that I own 8351s
they make my life happen. They are the most beautiful
speakers I have ever heard and make me love mixing
even the worst song. They make me a far better mixer.

I couldn’t believe the sound coming from these
monitors. Unbelievable. I tried to buy them but the
manager refused to sell them to an “insider”. So
I had to be content with mixing at home, bringing
in my mixes to audition in the store then making
changes. Unfortunately I could never get a pair, but
was able to get their replacements 1030’s at a later
date. I’ve been mixing on Genelecs since.
With the advent of the GLM series monitors I’ve been
able to take my Genelec’s to a variety of locations and
utilize the software to level the playing field in most
rooms. The software and speakers make it possible to
be confident of what you are listening to.
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The stories I have about Genelec are plentiful,
but the thing that stands out the most is the Genelec
“culture” here in the U.S. and around the world. We
were doing a live HBO Broadcast from Paris, and
the truck we had hired didn’t have a 5.1 system we
knew and were comfortable with. With a day or so of
warning I called Genelec U.S. to tell them I needed to
source a full 5.1 system for a months worth of work.
Without hesitation they arranged this and had us comfy
and cozy in a control room listening to what we’d
become accustomed to. Customer service speaks
volumes. There are many many great products out
there. It’s the little things, that set companies apart.
That’s Genelec to me.
I think the “Ones” threw the gauntlet down for
speaker design and control. They blow me away every
time I sit down to mix. I was extremely sad when I
heard Ilpo Martikainen had left us. It felt like some
Genelec magic was lost to the world. I know however
that the magic continues, I surely have been the
beneficiary of its use for many decades.   
In closing I’d only say, “Forge forward Genelec.

From memory, it was in 1985 and we were
considering the installation of new large format
monitors into Victor Studios. It was therefore quite
timely that I heard from Sam Toyoshima, who told
me about the new Genelec speakers that had been
installed in some studios in London, namely Metropolis
Studios and Olympic Studios. So together with Sam
Toyoshima-san and Unchinuma-san, I left for London
and auditioned these new speakers for myself. That
was my first encounter with the Genelec 1035A.
My first impression was all about the sound quality:
I remember the extremely high resolution, the sense
of delicacy and the feeling of power. I immediately had
the intuitive sense that this was the monitor I had been
pursuing.
In all my recording and production work, my main
concern has always been capturing the perfect drum
sound. It’s often said that this is a preoccupation of
every engineer working within the pop and rock genres.
With the 1035A, I heard a certain colour of tone from
the bass drum in which the sound’s centre of gravity
was so low that it felt as if the sound was booming
within the listener’s heart. The sound of cymbals
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swelled to a fine crescendo, while snares were tight
and punchy.
The performance meant that even musicians who
were previously anxious about sound quality couldn’t
help but beam with happiness during playback. It was
such a wonderful experience for me and really helped
me to enjoy my work.
It was when I was in charge of surround mixing
for an artist’s live recording. We were in the OB van
and the speakers I had to use were unfamiliar to me.
Before the recording, I performed a sound check
using a CD that I had brought with me and knew
well. The session finished without any problems but
later, when I came to do the surround mix, I used
Genelec 1032s, and although I checked everything in
advance, for some reason I adjusted the monitor level
to sound rather bigger than usual. When I brought the
source recordings into the mastering suite to audition
them, I couldn’t keep my cool because everything
sounded very different to my initial mix! I adjusted
the mix accordingly and the result was perfect.
Still, this experience stayed with me as a lesson on
how important is it to ensure monitors are properly
calibrated for the acoustic treatment of the room in
which you’re working.
In Victor Studios, the quality of monitoring in each of
our studios was managed by our Monitor Check Project
(our recording engineers and the studio technical staff).
Together with Mizobuchi-san from Otaritec, and Saikasan, who previously worked for Otaritec, I sought the
perfection of our in-house sound quality, working on

things like tweeter performance until very late at night.
It was hungry work and when we wanted to eat, we
became used to enjoying pork bone broth noodles
(known in Japan as “tonkotsu ramen”), bought from the
ramen shop near the studio. Knowing that it was not
good for our health, we ate ramen till we were full and
adjusted the sound quality of studio monitors by using
Genelec speakers in a friendly atmosphere.
Another episode: Once I travelled to Paris to visit an
international audio exhibition, and I happened to bump
into Martikainen-san, by coincidence. Both of us were
so surprised at this sudden encounter that we hugged
one another with joy! What happy memories I have!
Throughout my career I have used Genelec
speakers in every part of the production process,
from recording to mixing. The speakers are powerful
weapons for me as I create a very specific “studio
master sound”.

Sam Toyoshima

Leading acoustic designer and Emeritus professor
of Yokkaichi University

I first heard Genelec speakers in the early 1980s,
at an AES show. At the time I was listening to them as
monitors for broadcast, and I remember how surprised I
was with their unique shape and faithful sound.
In 1985, I received a purchase order for designing
Studio No.4 at London’s Townhouse Studios, where the
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Nagao-san, Nishihara-san, Toyoshima-san, Uchinuma-san and Takada-san having a memorial dinner with Ilpo-san.

1035A was selected as the main recording studio monitor
for the first time in the world. As a result, the studio
achieved great success and became the most in-demand
room in London at that time.
Afterwards, many Studios affiliated with Virgin
Records, and also Metropolis Studios, decided to
follow suit and select Genelec, which brought great
international renown and respect to Genelec.
Then both Mr Uchinuma and Mr Takada visited London
from Japan, and afterwards the recording studios that
were associated with Mixer’s Lab and JVC decided to
also select Genelec. In the years since, a lot of studios

in Japan have chosen Genelec, and this is my best
memory of Genelec.
So far, I have had no bad experiences! I can recall one
episode from many years ago: One day the front wall in
one studio began to tilt due to the 1034’s weight! But that
was the fault of a design error, not the speaker.
I have received requests from Genelec partners all
over the world to design studios for their local customers,
and this has allowed me to build many studios using
Genelec monitors. It is a source of pride for me to
see well known and respected engineers at work with
Genelec monitors in studios that I have designed.
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Eiji Uchinuma

Engineer and chairman of Mixer’s Lab Studios

I first discovered Genelec when I was planning
Westside Studio, which opened in 1991. We were
considering large format monitors and back in those
days, the best options seemed to be the Westlake
”TM-1” and ”TM-2”, but the times were changing and so
were the requirements of audio engineers.
Around that time, Sam Toyoshima learned from
Hugh Padgham that some excellent new speakers
had been launched into the market, so together with
Takada-san from Victor Studio, I travelled to London
to hear them. If I remember correctly, we visited
Townhouse Studios, Metropolis Studios, Olympic
Studios and so on. It was the first opportunity I had to
listen to the Genelec 1035A.
My first impression was that this was a new
sound and it became clear to me how much nonhorn speakers affected the tone. The sound was very
fresh because it was so new, with such low distortion
and such high power, the like of which I had never
heard before. The voicing of the lows and highs was
completely different to what I had become accustomed
to – it was on a different level. I had heard in advance
that the 1035A was very impressive, when I heard it
myself I found it to be amazing, truly excellent!
Whenever I am working I am always enraptured
by the sound of Genelec. If pressed, when I first
listened to the 1234A during the awards ceremony of
the Professional Music Recording Award of Japan in

2016, I felt that I had found a new quality in Genelec
speakers, to reproduce excellent sound even in a
venue with no acoustic treatment.
Some decades ago, perhaps at an InterBEE show,
we were discussing Genelec products and I proposed
to Ilpo-san that the 1035A would be better if it was
modified to a dome type from the existing cone type,
as I felt a little dissatisfied with the mid-range. Ilpo-san
became serious and began writing on the restaurant’s
paper napkins to explain to me why my idea would not
work: it would be too large in size to function properly
after calculating the sound pressure level and other
factors. Later on I came to understand that the conestyle mid-range driver, as uniquely developed by
Genelec, was indeed the correct solution. Even now, I
deeply regret my rude words at the time.

musical instruments, I am able to turn the level of
the 1035A right down yet still hear every detail within
the mix. That helps me tremendously. In addition, for
mixing down I am using the 8050.

Around eight years ago, we at Mixer’s Lab were
involved in creating the audio portion of a Panasonic
car navigation system. We wondered whether it would
be possible to achieve improved sound quality inside a
car, and so I contacted Ilpo-san, by way of Nishiharasan, to enquire whether Genelec might have any
interest in developing a so-called “Auto Sound” product
for vehicles. To my regret, the reply was no! But even
now I believe that if Genelec developed the system
then it would be highly praised within the market.
During recording sessions, and especially when I
am recording rhythmic music, the linearity of the 1035A
is so impressive that musicians and arrangers are able
to evaluate their performances with absolute precision,
even in the low range. Also, for vocal takes or dubbing
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The purpose of life is to get home

Foreword 2003

By Juho, Mikko and Maria Martikainen

At the beginning of this book we have all shared our
memories of our father. We hope that our love, respect
and longing have shone through.
Father was a family man who loved to be home,
yet he spent more than eight years of his marriage
travelling. ”I know what it is to miss your family,” he
said many times in interviews. From every journey
he hurried home where along with us children, his
wife, Annikki, also waited for him. No matter how far
he travelled, he never had to wonder or worry about
how we were managing at home. Throughout their
life together, Annikki and Ilpo were equals – true
companions in all of the ups and the downs. They
were a great team. Father respected and valued their
long lasting marriage and always underlined that the
marriage was a very happy one.
In one of his speeches he stated that the purpose of
life is to get home. To him it meant both our concrete
home in the middle of the forest and the home with our
Creator. His final journey home is now done.
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Ilpo Martikainen

Ilpo Martikainen

Only a few percent of companies founded thirty
years ago still continue their operation.
Most have ended their activity for some reason.
In situation like this it is interesting to think why just
Genelec Oy is still alive; what happened before
founding the company, what has happened on the way
and try to assess, maybe a bit after wisely, a possible
logic between events.
Looking from afterwards most decisions seem to
be more or less insignificant, whether done this way
or that way, and only few are really important. The
important decisions define policies, principles and
attitudes, i.e. issues being not technical or financial but
more intangible. However, the daily decision making
and management is based on those principal issues,
which eventually manifest themselves also in technical
and economical matters. The purpose of this small
anniversary book is to look very briefly issues, which,
from the current perspective, seem to have been
important.
Entrepreneurship as a career got a step closer
when I bought my home farm at Lapinlahti, Northern
Savo, from my parents in 1976. Return from Helsinki
was then likely to happen in the future. There were
no open jobs for an electronics engineer in my native
district and creating an own job started to seem
unavoidable. The idea itself was not strange; expect
for the very first year I had been working during my
studies and, during may evenings, after we got the
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kids in bed, I assembled stereo systems to friends in
a rented basement room. Our home was a small tworoom apartment on the third floor in the same house
in southern Helsinki. The bedroom had changed to
a product development lab and developing the first
monitoring speakers actually started there during
winter 1976. Family life in a small home with kids was
naturally busy and once my then two-year old son,
sitting in a feeding chair next to my desk, grabbed a
hot soldering iron and stuck it into his mouth. Expect
frightening his parents, nothing serious happened.
Years later a daughter of my cousin recalled we had
been living in some kind of a factory; their little girl had
got this image during their visit to us. My children have
always lived a life of an entrepreneur family.
In the autumn 1977 the first monitor was so
promising that I decided to start a company for it, and
started asking who of my friends and acquaintances
would join me in this kind of enterprise. Once collecting
the group Genelec Oy was registered early in 1978,
like many other companies in the early days of
electronics industry in Finland. My wife´s Greek and
Latin dictionaries had helped me in composing an
international company name.
We have seen both success and deep troubles
during the past three decades. I thank each and
every one of our present and past personnel for their
indispensable efforts. Your work has been valuable and
important.
Especially I want to thank our already retired key
personnel, R&D manager Topi Partanen, Financial

manager Ritva Leinonen and Chief acoustician Ari
Varla who have done practically their whole working
life for Genelec. Without you Genelec would not be
Genelec.
My deepest thanks to my wife and children who
have seen and experienced the entrepreneur life in full.
Without continuous support from my family this would
never have succeeded. I am very grateful that my
children have already started to take the responsibility
for the company.

Foreword 2013
Ilpo Martikainen

The theme of this anniversary is sustainability,
visually expressed as the annual rings of a tree. This
selection is based on the decision we made some
years ago to raise environmental issues to equal
importance as profitability. Profitable business in the
long term is a must for us to operate, sustainability on
the long term is equally a must for us to operate.
Environmental issues and avoiding waste have
been important to us right from the beginning, but there
are always ways to improve, and on the other hand,
technology development also brings new possibilities.
Some years ago we switched the factory heating
from oil to biofuels. This became possible with the
expansion of the district heating network in Iisalmi.
We have improved heat recovery systems, replaced
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part of our travelling by remote meetings, and
further increased the use of recycled and recyclable
materials. Our latest actions focus on the reduction of
electricity consumption during the product life cycle
and the application of wood composites to the product
structures. Long life cycle, reliability and serviceability
have been the starting points from the very beginning
of Genelec.
Each individual person has his or her own set of
values and the same is true for companies. Respect
of people and nature is based on the values of the
Genelec people. Regardless of the great progress of
technology and fine achievements, for example, in
the field of plant breeding, man is solely dependant
on nature and its diversity for our everyday bread.
The natural cycles surround us every day. Soil has to
be cultivated, sown, fertilized, irrigated, weeded and
finally we will get harvest. The same long-term thinking
is inseparable from the building of our company. We
believe that many of our customers and users find
value in knowing where and in which conditions the
products are built, and what kinds of principles affect
the decisions behind them.

Son of awaked family had the sense of
listening to music
Siamäk Naghian and Petri Järveläinen

Ilpo Martikainen, the founder of Genelec Oy, passed
away on 30th of January after a long illness. He was 69
years old, born in Lapinlahti on the 22nd of December
in 1947.
Martikainen grew up in a farm house where
reading, knowledge, foreign languages, music, and the
spirituality of the Lutheran pietistic movement known
as The Awakening (körttiläisyys) were highly valued.
Besides these matters, Ilpo was devoted to mechanics.
He was put to school at the age of five, so he could
join the farm work at home sooner. Martikainen began
his logger’s work at an early age, but soon he found
himself sitting, thinking ”is this it?”
Martikainen was a postgraduate in acoustics and his
plans turned in a new direction when he was asked by
the Finnish Broadcasting Company Yleisradio to design
an active loudspeaker suitable for professional radio
production. A successful prototype made it possible
to found a company in 1978 and move back to his
childhood home.
After many demanding years of learning, the
speakers of Genelec became phenomenal. Genelec
became an agent of change within the audio world and
its activities increased worldwide. On the basis of a
unique spiritual point of view, scientific curiosity and a
lot of work, Genelec became the leading brand in the
field.
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Under the leadership of Martikainen, Genelec
developed an extraordinary culture and philosophy of
its own. Ilpo’s wife, a theologian named Annikki, whom
he described as a sharp and warm hearted teacher,
was the key person in seeking and protecting these
attributes. Being an entrepreneur was a way of life for
him and the company was like poetry.
Martikainen didn’t aim to have as much money as
possible. Instead, the end users were in the centre of
his attention. It was the target of the whole business to
introduce solutions to the problems of customers and to
create products that fulfilled dreams and created joy for
professionals in the audio world.
Martikainen was awarded The Prize of the President
of Finland. Kauppalehti, the leading magazine in
business in Finland, nominated him The Manager of
the Year and Aalto University doctor honoris causis
of technology. The products of Genelec have been
awarded numerous highly valued international prizes.
Besides Genelec, Ilpo served for more than 25 years
on the board of the Portaanpää Christian Instution,
mainly as its chairman. In his view, the humanistic view
of education and the idea of free enterprise were in
harmony with each other.
Ilpo Martikainen was an authentic representative
of the old covenant, but he did not see traditions as
untouchable ideas that belonged in museums. The pine
bark bread tradition of The Awakening was transferred
to the production of loudspeakers, for instance
within the choices of material. When we used wood

composites for our speakers, he said, “We have put
half of the pine bark into it”.
Ilpo was quiet, shy and humble of character, full of
“sisu”, a person who had found the balance between
reason and emotion. When he sat in a plane and read
during his travels, he was thought to be an orthodox
priest. He had two listening ears and one mouth. When
talking in his deliberate fashion, his sentences were
absolutely quotable. In Japan, Ilpo-san felt cozy and in
the taxis of New York he was uncomfortable.
Lumbering within the forests surrounding his farm
house was characteristic of him more than hanging out
at jet set parties.

Ilpo and Annikki Martikainen,
2.4.1008. Ilpo received the
title of Honorary Doctor
at the 20th conferment
ceremony of the 100th
anniversary celebrations
of the Technical University
that he so greatly respected.
Altogether the title was
bestowed on 14 well
deserving people.
“I felt humility and joy
at the same. This is an
unbelievably wonderful
recognition for the whole
audio industry in Finland”,
he stated.
This photo of his parents
was taken by Mikko
Martikainen.

The loving beat of Ilpo’s heart belonged to his family.

Ilpo Martikainen In Memoriam
By Juha Sipilä, Prime Minister

Ilpo Martikainen was one of my closest entrepreneur
friends. I value him infinitely as a leader, a remarkable
businessman, a friend and interlocutor in all aspects
of life. He concentrated on things with incredible piety.
His work was based on strong values, pursuing justice,
respecting humanity, employers and fellow people.
Ilpo Martikainen saw life as a gift, and he based
his thinking in the Creator of all things. He openly
told me about his illness. He carefully weighed his
words, sometimes there were long, silent pauses in
the meeting. The pauses ended with opinions that had
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The Martikainen family in the summer 2016, the photo taken by Ilpo himself.
145Children, their spouses and childrens children were very important
and close to Ilpo. As it can be seen in his smile, taking this photo was a joy. Back row: Mikko, Karoliina, Olli, Maria, Annikki, Mari, Aino, Juho, Ilpo
Middle row: Lahja, Lilja, Kaapo, Elmeri, Konsta. Front row: Akseli, Saara, Erkki, Eeva and Nöpö

been deeply thought out. I miss him dearly and the
deep and meaningful conversations I had with him. I
also will miss the encouraging messages he sent me
during different phases of my own work.
Genelec Oy, the company he founded is an
incredible story of the high-tech history and future of
Finland. It is hard to believe that in Iisalmi, by lake
Porovesi, absolutely the best active monitors in the
world are being designed and manufactured. His life´s
work continues and I wish the company management,
board and all personnel strength in your important
work.

the best in the world in a narrow segment. It can also
be done outside growth centres but it requires the
utmost persistence and purpose. Genelec has shown
in practice how strong company values actually steer
the decision making, they are the most important tool
for the management.

It was very exciting to meet Ilpo’s unique persona.
He was very tranquil in his talking, considerate and well
oriented, sometimes full of quite extraordinary ideas
between the ground and sky. We employees were part
of his family. You were a warm father figure to as at
work.

One good example of this is how seriously Genelec
treats its commitments to the environment and its
respect for nature. It can be seen in the products and in
the company’s everyday operation and decisions. Ilpo
Martikainen is an example of all this to us.

Despite the great responsibility you carried, you
were always interested in employees, their wellbeing and life. You said thank you and appreciated
us, believed in us and led us strongly. You never saw
yourself as a ”big boss”, you walked at the factory in
cargo trousers and clogs. You were one of us.

He was a fine human being.

Martikainen promoted also the use of bio energy,
and lumbering was his hobby. He spent a great amount
of time in keeping the tradition of Paavo Ruotsalainen
alive.

The heart we treasured is silent, the look
that accepted is gone
By Aila Rantala, Irma Mehtonen, Pekka Nissinen and
Rauni Savolainen
Published 17th of February, 2017 in Iisalmen Sanomat

We were often in contact and discussed the values
of life and questions regarding them. We joined
together also via bio energy and working with our
hands as a hobby. I got to know his family and they
have also become close to me and my wife.
My entrepreneur colleague was in the board of
Genelec as the outside member before me. When he
let his position go, he recommended me to Ilpo. After
discussions, our cooperation began and ended in 2015
when I started in my new position.
Ilpo Martikainen and Genelec are examples to the
Finnish people that by concentrating on your strong
vision, a small or medium-sized company can become

Quietly stand the trees in your home yard,
Yearning bends the branches
We remember your eyes so gentle,
Your heart filled with gold.
We are in grief and sorrow,
Memories are all we have.
This is something that we should try. When do you
think it would be ready? These sentences we remember
as something Ilpo Martikainen said. We had the joy,
honour and privilege to know Ilpo as our employer and
leader. We couldn’t have had a better leader.
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Ilpo breathed strong and deep faith and the view
that life carries you and gives you strength. Many times
we discussed about the values in life, sometimes bare
feet on the lawn, feeling the nature around us and
hearing the waves lapping at the shore nearby.
Ilpo’s curiosity, broad-mindedness, his courage,
belief and hope and even not knowing sometimes led
to an incredible amount of knowledge which we have
and will enjoy for the rest of our lives. We all have
limited time here. Ilpo used his time for things that he
believed mattered, even during his last days.
Ilpo brought his thoughts and ideas to daylight. There
are countless drawings and most of them have ended
up around the world, giving us joy and pleasure when
listening to music or watching movies. Ilpo was a very
skilled draughtsman. Until his final days he used a
traditional pen and black book. He filled dozens of
those books over the years.
Who would have guessed, in 1978, the story and

journey that had begun. Ilpo was part of the generation
who led the way forward with great commitment,
persistent research and open minds. He led the
company he founded towards the future. With plaintive
hearts we carry on the wonderful story called Genelec
and thank Ilpo for everything.

Remembering and thinking
of our good neighbour

By Maija Räihä
Published 23rd of March, 2017 in Matti ja Liisa

It makes me so sad to think I will never see you at
your home, your yard, driving tractor or car, nowhere.
Many times I saw you going to work and coming
back. If I happened to be outside, I was like a small
child and I had to run and wave at you. You were
such an excellent spouse, father, grandfather and a
neighbour.
Everything yearns, the trees and forest.
When you started your school as a young child it
never occurred to you, what kind of work and social
circles were waiting for you.
You were a wise, modest, safe and humble father
figure.
Dear heavenly Father, give Ilpo good, beautiful and
peaceful eternal sleep.
We shall always remember and miss your goodness.
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Food memories
By Keijo Nissinen

Years ago, during Easter, I unexpectedly received
a text message with a picture from Ilpo. In the picture
there was some delicious looking mutton and some
details of how he had cooked it. It was the start of
two culinary enthusiasts teasing one another in good
spirits. We exchanged photos of our efforts and sent
pictures of our most delicious meals in order to excite
the other’s appetite. At the same time we wished each
other good day.

Some of our messages:
IM:

KN:

Exact work for the benefit of your ears
Ilpo Martikainen´s loudspeakers leave Hi-Fi
enthusiast speechless
By Jaana Savolainen Helsingin Sanomat
Published 18th of July, 2013

KN: Let´s put some strawberry jam on top… Outside, in
the lovely weather
IM: I cannot compete with that! I would love to eat
those, but they have gluten…
IM:

There is a factory by the lake Porovesi in Iisalmi,
next to the massive beer factory of Olvi, where
loudspeakers of such high quality are manufactured
that they leave even the professionals speechless.
Ilpo Martikainen, 65, founded Genelec and it is a
great example for those who yearn for new success
stories of high tech industry and design in Finland. The
company is 35 years old and one of the most respected
speaker manufacturers in the world. It employs over
100 people and 80% of the products go to export. Even
Apple’s Steve Jobs endorsed Genelec speakers and
he was known for high standards.
Yet few Finns have heard of Genelec.
The reason for that is obvious when you meet
Martikainen. He is not a boss who boasts about his
achievements.

IM: Three kilos of elk sauté first on the surface and
then it goes to the oven for the night…

IM: I still have to boil the lappish potatoes and make
sauce.
KN: Auts, this was a hit below the belt, just before
lunch… I have some bread there waiting to be eaten.

KN: Oh my. When do we eat? Elk is best. And some
mashed potatoes on the side…

And this continued…. This humorous messaging had a
warm spirit and I miss it.

148

“The better you know yourself, the more humble you
will be,” Martikainen says. “It wasn´t our target to be on
the top or make a lot of money. We manufacture tools,
and our customers need to trust that they work.”
Martikainen thinks you have to have your heart
with you in your work and passion for things you can
achieve together.

“Human beings cannot achieve much alone.”
During the winter there were rumours from Iisalmi
that there is a generational shift taking place in the
company. Martikainen´s children Juho, Mikko and
Maria are members of the board. Is it the chairman of
the board, Ilpo Martikainen, retiring?
“Who would know?” Martikainen grins before he
clarifies that the generational shift is halfway. “If I
have my health, I can continue in R&D and share my
experience with the younger generation.” The decision
will mature in its own time like any other decision within
in the company.
Martikainen underlines that the company has been
built in cooperation with employees. Already retired
founding members, R&D Director Topi Partanen
and Financial Director Ritva Leinonen, have also
contributed their own share of the work.
Managing Director Siamäk Naghian came to
Finland from Iran in the 1980s, studied at the Technical
University, worked in Nokia and did his doctoral thesis.
“He knows Persian poetry well,” Martikainen says with
admiration.
Martikainen was supposed to be a farmer in his
childhood home. Instead, the technology of sound was
his passion. After studying electronics at the Technical
University, Martikainen founded the company and
returned to his childhood home.
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Ilpo let the speakers out and
documented their adventures.

His values are based on The Awakening, which
is gentle and broad Christianity. People are allowed
to make mistakes in his company, though not the
same one too many times. “During the first year,
one consultant told me that a company tolerates an
unthinkable amount of mistakes until it goes down. It
was liberating.”

His spouse, Annikki, is a theologian and Martikainen
has learned about human beings from her. “She is
extremely sharp and warm. I have learned a lot about
facing people. That is something they didn´t teach at
the Technical University, not in my time anyway.”

Martikainen doesn’t appreciate greed, but
moderation, and the company is profitable.
“Economically, our results are good, if all the other
things have been executed well first,” he says. The
values of the company have been proven to work in
practice: Belief, enthusiasm, honesty, respect and
justice.

Eeva-Stiina Pesonen, Published February 1st 2017, Kauppalehti

“It is always easier to lead a simple and clear life. I
do not understand at all those who take their company
to Antilles to avoid taxes.”
Martikainen chose sustainability in the beginning
of his company. In Iisalmi, the factory still maintains
speakers that were manufactured in the 1980s, and
they still work. It is rare that anyone is fired or laid off.
During the 1990s recession, the order book was full for
four days in the worst days, and Martikainen was afraid
that the company wouldn´t survive. Still, the production
staff received training with a full salary.
Martikainen says he has reached the age when you
see the things to be grateful for. “I am most grateful for
my family, my wife and our children and their families.
And the personnel we have in the company.”
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Genelec – the pearl of Finnish business world

Ilpo Martikainen, the founder of Genelec, was a
memorable person. He passed away on Monday.
Kauppalehti´s journalist recalls her encounters with
him.
I have met Ilpo Martikainen, the founder of Genelec,
twice. The first time we shook hands in the lobby of
Genelec’s headquarters in Iisalmi, where he was
sweet-talking to his daughter´s twins who were sitting
in their car safety seats and babbling.
The second time was last summer, again in Iisalmi
by lake Porovesi, and we made an interview about the
generation shift in the company.
Martikainen told the story in his tranquil and quiet
way. I had no knowledge of his illness and he didn’t
refer to it at all.
Above all Martikainen was a creative entrepreneur,
who had a great vision of perfect loudspeakers, and he
persistently executed his vision to the end of his days.
His passion was first and foremost in R&D, where hehad
returned during his last years in the Iisalmi factory.
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Martikainen´s whole life after 1978 was about
Genelec. He told me that sometimes, afterwards, he
felt sorry that he had spent so much time travelling
when the kids were small. Martikainen had three
children and a wife.
Despite his shy character, Martikainen was well
known in the international music business. To name
just a few, both Madonna and Steve Jobs have had
Genelec speakers.
Martikainen said that he wasn’t that interested in
money, but after success there was a need to handle it
as well. Lately he had been arranging the things for the
next generation. Genelec was founded in 1978. Only
5-6% of Finnish companies reach Genelec’s age.
In the summer we spoke with Martikainen about how
every company has to handle surprising setbacks and
difficulties and that it actually is a great achievement
for a company to succeed and exist decades after it
was founded. Sometimes, the right decisions have
nothing to do with survival, only good luck matters, but
sometimes again brilliant ideas have crucial meaning.

Both times that I have visited Genelec I have
thought that it is one of the absolute pearls of the
Finnish business world, if not the best company in
Finland. People working in Genelec have the outright
passion to make the best products in the world, which
they without a doubt are. Genelec loudspeakers are so
beautifully designed that you just have to touch them,
not to mention the audio quality. I sincerely believe that
Genelec continues with the good, industry knowing
hands of Martikainen´s children. Martikainen trusted
100% his Managing Director, Siamäk Naghian, and the
company board.
During our interview Martikainen laughed and also
cried. He would have had a lot to give to his company
and many others, but sadly Martikainen passed away
on Monday at the age of 69.

Ritva Leinonen, who still is a member of the
Genelec board, saved Genelec during the recession
of the 1990s, Martikainen told me. When the Finnish
mark was devalued, Leinonen suggested that Genelec
should invoice in D-marks. So it was done. That
decision had a big impact on the finances of Genelec.
After the recession, invoicing capital was changed back
to the Finnish mark.
Genelec´s board in the prime minister´s residency in 2015. In the back row Lasse Aho, prime minister Juha Sipilä
and Siamäk Naghian In the front row Topi Partanen, Juho, Mikko, Ilpo and Maria Martikainen and Ritva Leinonen.
Sipilä was a member of the Genelec´s board for many years before becoming the prime minister.

152

153

Ilpo and his favorite records
By Minna Kettunen

It was freezing cold in Ilpo Martikainen´s home
village, Lapinlahti, on the 17th of January 2016. We
had invited Martikainen to our family-owned company,
The Väärni Vicarage, to play his favorite records. Our
vision was to let the audience listen to music chosen
by interesting guests in the parlour of an old vicarage.
The guest was obvious. His life´s work made it possible
to have a high quality listening experience by using
Genelec speakers.
The audience came in from the cold air and melted
into the warmth. Many thought the occasion was like
a concert, but the thing that made it special was Ilpo
Martikainen: both the versatile music that he had
chosen and the way he introduced every piece. His
introductions showed a deep understanding of music.
At the same time he revealed parts of himself, and
meaningful memories of his life.
Choosing 12 pieces of music was easy for him. “The
process was done mainly based on feelings, though
maybe some sense might have been involved too.”
Chopin´s Nocturne in C minor brought back
memories of a late aunt, who had played it. Choir
Histan Veisaajat sung a hymn, Salattu voima, from
the collection Siionin virret, the basic music of Ilpo
Martikainen´s childhood and life. There used to be
revivals at his home and polyphonic singing left an
indelible mark on Ilpo.

his enthusiasm for sound reproduction was born.
Martikainen, a school boy at the age of 13, was visiting
his friend Kari Raunio, who lived at the vicarage that
time.

The interpretations of J.S. Bach´s compositions that
evening were rarely heard. Jacques Lousier Trio played
Partita in E Major and it held a special memory from
Ilpo’s youth. A student from the technical university had
played the same record to a special girl from Lapland
on a spring night in 1971.
“I thought, what will a theologian girl say when she
hears Bach battered this way? Little I knew my wife to
be. It was the beginning of a long and happy journey
together,” Martikainen smiled. Fruit born from the
marriage was listened to on the next record. His son,
Juho Martikainen, played double bass in the band At
the Hollow. The musical piece was called Withered
Speech.
A Bach recording from the 1950s was next, with a
Russian pianist, Maria Yudina. “The recording is mono.
It doesn´t prevent the interpretation where she builds a
long, intense arc.”
The string quartet playing Schubert got these
forewords: “It lasts about fifteen minutes. There is time
to do some soul searching.”
As the winter afternoon dimmed outside the
windows, the audience sank to their thoughts and
feelings. I thought that there was an invisible quartet
playing in the parlour. Music from the speakers came
so close and was so genuine that I wanted to touch the
musicians. I just couldn’t see them.
Lacrimosa from Poland’s Zbigniew Preisner´s Requiem
was played next. Preisner composed music for the
movies of Krzysztof Kiewlowski. Martikainen had
heard Zbigniew´s music some years earlier in Siamäk
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Ilpo in the Väärni vicarage, 17th of Jan 2016

Naghian´s car.
“Next we listen to a top guitarist we all know and
whom I appreciate. This piece has a great groove,”
Martikainen introduced Glorybound, music by the host
of Väärni, Jarkka Rissanen.
Spiegel im Spiegel by Arvo Pärt, Martikainen
introduced thusly: “This composition is made up of
few elements but it feels like it continues to eternity.
The composer says that ideal polyphony is constant
prayer.”
The last music was Psalm 1 sung by the Joensuu
orthodox male choir.
“Music is incredibly interesting and effective. Every
composer puts part of him/herself into the music and
so does the interpreter. We listeners also predispose
ourselves to feelings when we concentrate on music
and let it effect us.”
After we had listened to the favourite records of
Ilpo Martikainen, he told us that in a way a circle was
closing. It was right there in the Väärni vicarage where

”Kari had a loudspeaker and a record player and
a tube amplifier he had made himself. And oh, how it
sounded!”
They had a record player at home, that was connected
to an old Salora, but its sound was far from high quality.
Kari draw the circuit diagram on paper and gave it to
Ilpo. Immediately he had to go to Radioliike Piironen in
Kuopio with his father. They got all the required parts
from there except the mechanics. It took couple of
weeks to make the first amplifier and loudspeaker, but
finally one night it was ready. He woke his parents and
they listened to a phonograph as Albert Schweitzer
played Toccata and Fugue in D minor by Bach.
Ilpo had inherited practical skills and technical talent
from his father, Onni Martikainen (1907-1981). The
farmer with many skills could do almost anything with
his hands. He encouraged his son towards technical
and innovative hobbies, and Ilpo grew up surrounded
by machines that he both built and maintained.
Another inherited strength was his musicality. Both
singing and playing instruments as well as listening to
music were significant parts of life for the Martikainen
family and their relatives. There was one thing that was
unique with him – he often heard music in his sleep.
Sometimes he woke up because it played so loud.
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